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IN  AUGUST  .  .  .  Helping  the  grocer  sell  more 

CANNED  GRAPEFRUIT 


AMERICAN  CAN  COMPANY 


Each  month  in  leading  grocery  magazines  Canco 
features  a  different  canned  food  —  each  month 
our  mail  tells  us  how  welcome  these  pages  are, 
and  how  widely  their  ideas  and  information 
are  being  put  to  work.  This  month  it’s  canned 


grapefruit — and  the  grocer  who  reads  the  adver¬ 
tisement  shown  here  will  be  a  better  canned 
grapefruit  salesman,  just  as  he  has  become  a 
better  salesman  for  many  of  the  other  items  the 
canned  food  industry  packs. 


Appearing  in: 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
National  Grocers  Bulletin 
Progressive  Grocer 
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THE  NIAGARA 


FRUIT  and  TOMATO  WASHER 


Divided  into  several  compartments.  Each  , 

has  revolving  paddles  set  on  an  angle 

which  lifts  the  tomatoes  and  deposits  them 

into  the  next  compartment  until  they  reach 

the  last  compartment  and  are  then  carried 

out  by  the  conveyor.  These  paddles  being 

on  an  angle  causej  the  water  to  stir  greatly 

and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes  jW 

but  washes  out  the  Lart>a^  and  D^rfly5i)o/.v.  M 

Does  not  damage  the  fruit.  M 

Write  for  Descriptive  Circular  and  Price. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


. . 


PLANTS 

OF  THE 


PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

BALTIMORE  MD.  ^ 


WEIRTON.W.VA 


August  G,  193U 


THE  CANNING  TRADE 


£MMWB  STATEnCKUNG  CO. 

MANUFACTURERS  AND  PACKERS  OF 

Silver  Floss  Sauer  Kraut  and  Kraut  Juice 

MAIN  OFFICE 

Phelps,  N.Y. 


Cameron  Can  Mcehir.cry  Cc., 

240  north  Ashland  Ave., 
Chicago,  Illinois. 


April  12,  1934. 


Gentlemen: 

iffe  are  enclosing  our  check  in  full  settlement  of 


account  covering  the  automatic  line  of  can-making  machinery 
which  you  recently  Installed. 

Tell  Allan  that  we- are  averaging  55,000  to  70,000 
cans  per  day,  and  that  all  the  machinery  is  running  wi  thout 
a  hitch.  There  is  nothing  for  the  Tester  to  do,  because  we 
do  not  have  any  cans  that  are  defective. 

Yours  vary  truly, 


2::.G>IHS  STAT2  PICK.ItIG  CO. 

C,  ^<>TV6, 


One  More 
Satisfied 
User  of  the 
CAMERON 
AUTOMATIC 
LINE 


Make  your  own  cans. 

Can-manufacture  holds  no 
mysteries. 


Cameron  Can  Machinery 


240  N.  Ashland  Avenue, 


Chicago, 


Co. 


OF  the  countless  housewives  who 
visit  their  neighborhood  stores, 
millions  hove  been  reading  Continen¬ 
tal’s  Canned  Foods  advertising  which 
tells  so  convincingly  that  ''Health  and 
Freshness  Come  in  Cans." 

But  consumer  acceptance  is  not 
enough,  it  merely  opens  an  oppor¬ 
tunity  for  canners,  distributors  and 
dealers.  The  housewife  needs  to  be 
reminded  of  the  advertising  while 
she  is  in  the  store.  It  is  that  which 
changes  acceptance  to  sales. 

Your  sales  organization  can  be 
an  important  field  unit  in  this  national 
drive  to  promote  Canned  Foods  sales. 
If  you  will  urge  your  wholesalers  and 


brokers  to  use  the  merchandising 
helps  which  Continental  provides, 
free,  you  will  benefit  doubly  from 
Continental’s  campaign  to  sell  your 
products. 

Ask  them  to  let  a  Continental  rep¬ 
resentative  put  on  the  instructive 
Slide-Sound-Film  on  Canned  Foods 
marketing.  Encourage  them  to  send 
for  the  reprints  of  national  advertise¬ 
ments  and  display  folders  for  distri¬ 
bution  to  retailers.  Do  everything  in 
your  power  to  convert  those  millions 
of  advertising  impressions  into  mil¬ 
lions  of  added  Canned  Foods  Sales! 
Everyone  can  help— will  you  do  your 
share? 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO 


August  6, 1934 
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THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

The  request  granted— As  we  thought,  the 
N.  R.  A.  has  granted  the  request  of  the  tomato 
canners,  and  of  others  who  pay  piece  work  for 
preparing  the  foods,  for  a  flat  price  instead  of  trying 
to  figure  it  upon  a  wage-hour  basis.  E.  G.  Mont¬ 
gomery,  Executive  Secretary  for  the  Canning  Code 
Authority,  stated  recently:  “Advise  all  tomato  can¬ 
ners  that  optional  piece  work  rate  for  peeling  toma¬ 
toes  has  been  decided  by  the  N.  R.  A.  Administrator 
as  9c  per  16  quart  bucket  for  the  Northern  zone;  8c 
for  intermediate  and  Southern  zones.  When  order 
is  (officially)  issued  will  mail  to  all  tomato  canners.” 

It  makes  for  fairness  to  all  and  for  simplicity  in 
accounting,  and  so  of  course  the  N.  R.  A.  is  in  favor 
of  it.  No  need  to  rehash  the  troubles  that  were  pos¬ 
sible  under  the  other  system,  the  contentions  and 
mistakes,  but  it  might  be  added  that  this  change  will 
go  far  towards  preventing  the  strikes  which  would 
unquestionably  have  happened  during  the  active  sea¬ 
son,  due  to  discontent  or  claims  of  discontent.  We 
congratulate  the  N.  R.  A.  on  the  promptness  of  the 
decision,  and  the  industry  upon  its  relief. 

But  don’t  get  the  idea  that  you  need  not  keep 
careful  records  on  every  worker  in  your  plant,  the 
amounts  received  and  the  time  worked.  You  must 
keep  an  accurate  record,  so  that  you  can  show  it  on 
demand,  to  prove  that  you  are  not  slacking  your 
workers.  That  is  for  your  protection,  in  a  business 
way  to  prevent  unfair  competition,  and  to  insure  the 
getting  away  from  the  ruinous  low  wages  or  earnings 
which  formerly  were  too  often  the  case.  Just  digest 
that  a  moment,  for  we  want  to  say  no  more. 

THE  BLUE  EAGLE’S  BIRTHDAY  —  Chas.  F. 
Horner,  Special  Assistant  to  the  Administrator,  re¬ 
cently  sent  out,  on  N.  R.  A.  stationery,  a  letter  which 
holds  many  points  of  unusual  interest.  For  that 
reason  we  reproduce  it  here,  for  you  ought  to  know 
it,  and  will  want  to: 

NATIONAL  RECOVERY  ADMINISTRATION 
Washington,  D.  C. 

July  27,  1934. 

To  the  Salesmen  of  America: 

About  two  months  ago  certain  executive  officers  of  several 
business  establishments  employing  a  large  force  of  salesmen 
called  at  this  office. 

These  gentlemen  expressed  a  fine  degrree  of  interest  in  NRA 
efforts  to  advance  recovery  and  stated  that  through  their  sales¬ 
men  they  felt  that  they  could  assist  materially  in  advancing 
and  sustaining  a  public  opinion  that  would  enhance  united 
action. 


It  was  decided  that  this  office  could  furnish  to  salesmen 
weekly  letters  containing  information  that  might  be  of  assist¬ 
ance  to  them  in  their  work,  and  these  are  being  mailed  regu¬ 
larly.  These  men,  in  turn,  could  do  much  in  their  contacts  to 
sustain  and  advance  public  participation  in  our  national  effort. 

At  their  suggestion,  a  representative  of  this  office  called  upon 
other  sales  organizations  and  similar  cooperation  was  promised. 
Still  others  volunteered,  and  now,  within  the  short  space  of 
sixty  days,  four  hundred  thousand  salesmen  of  America  are 
receiving  this  weekly  information. 

It  is  difficult  to  appraise  the  great  power  that  such  an  army 
of  alert,  energetic  and  progressive  people  can  exert.  Their 
numbers  are  growing  daily.  Scarcely  a  day  goes  by  but  that 
hundreds  are  added  to  this  list. 

UNITED  WE  RECOVER 

Through  their  efforts,  in  the  millions  of  daily  contacts  which 
they  make,  recovery  gains  can  be  and  must  be  consolidated  and 
increased.  Herein  we  have  a  renewal  of  that  spontaneous  pub¬ 
lic  effort  of  1933.  No  great  movement  can  succeed  without  a 
common  purpose,  and  the  emblem  of  our  common  effort  is  the 
Blue  Eagle. 

There  may  be  some  who  have  questioned  the  part  that  the 
Blue  Eagle  has  played  in  the  advance  that  has  been  made. 
Others  may  say  that  there  is  not  sufficient  justification  in  pres¬ 
ent  economic  conditions  upon  which  to  base  a  hope  for  continued 
public  improvement.  But  it  scarcely  seems  possible  that  any¬ 
one  can  doubt  the  power  of  a  united  nation  to  accomplish  any 
purpose  provided  all  the  people  work  together  towards  the 
same  objective.  While  the  great  drought  that  affects  so  much 
of  America  may  dishearten  many,  should  we  not  be  thankful 
that  through  Recovery  Agencies  our  economic  system  has  been 
made  flexible  enough  to  lessen  the  force  of  the  loss? 

THE  BEGINNING  OF  RECOVERY 

On  August  1,  1933,  the  Blue  Eagle  first  flashed  from  the 
windows  of  countless  business  establishments  in  every  part  of 
America. 

Within  a  few  weeks  after  that  date,  practically  every  em¬ 
ployer  in  America  had  signed  the  President’s  Reemployment 
Agreement  and  received  this  great  insignia  of  cooperation. 

The  thoughts  of  the  entire  population  had  changed.  Where 
there  had  been  despair  and  uncertainty  there  followed  hope 
and  direction.  The  greatest  peacetime  cooperative  movement 
in  America  had  taken  form. 

The  American  people  had  proved  again  that  under  competent 
leadership  they  possessed  an  unparalleled  genius  for  coopera¬ 
tion  and  organization. 

We  have  gone  a  long  way  in  the  great  task  of  restoring  pros¬ 
perity  but  there  is  still  much  to  be  done.  Whether  the  task 
will  be  fully  completed  or  not  depends  upon  the  people  them¬ 
selves. 

The  Blue  Eagle  alone  cannot  bring  prosperity,  but  it  is  a 
symbol  of  devotion  to  a  common  cause.  It  is  the  sign  of  the 
strength  of  a  united  people. 

Without  group  consciousness  or  partisan  bias,  with  a  common 
desire  to  transfer  the  remaining  millions  from  bread  lines  to 
payrolls,  to  the  end  that  America  may  find  greater  security  and 
happiness,  is  it  not  possible,  under  the  Blue  Eagle,  to  pledge 
once  more  our  united  effort  to  continue  and  accelerate  the 
great  progress  already  made?  If  we  stop  now,  we  may  slip 
back.  If  we  continue  we  are  bound  to  succeed. 

Sincerelji  yours, 

CHARLES  F.  HORNER, 
Special  Assistant  to  the  Administrator. 


6 


THE  CANNING  TRADE 


August  6, 193i 


PHILOSOPHIZING — “Man’s  inhumanity  to  man 
makes  countless  thousands  mourn,”  says  an  old 
adage;  and  that  gum-chewing,  long-haired,  lariat 
tossing  modern  philosopher.  Will  Rogers,  says  the 
same  thing  in  other  words:  “all  things  in  the  world 
are  well,  except  only  man.”  Shakespeare  says  that 
“sharper  than  a  serpent’s  tooth  is  ingratitude.”  What 
nation  on  earth  is  so  blessed,  in  innumerable  ways, 
as  this  our  own  country?  In  beauty  of  nature,  its 
lakes  and  rivers  and  bays;  in  delightful  climate,  run¬ 
ning  the  whole  gamut  of  sunshine  and  shadows,  cold 
and  heat,  lacking  only  in  the  dismal  fogs  and  chilling 
rains  and  blighting  winds  which  characterize  most  of 
Europe  from  one  end  of  the  year  to  the  other;  a 
bounty  of  foods  and  delicacies  within  its  borders  un¬ 
matched  in  any  other  spot  of  the  globe,  and  in  quan¬ 
tities  sufficient  to  reach  even  the  poorest,  the  envy  of 
the  universe.  Free  of  the  typhoons,  earthquakes  and 
other  scourges  of  nature  as  is  no  other  land.  Crop 
disasters,  in  spots;  slight  punishments  from  Nature, 
as  if  to  remind  us;  but  none  of  the  calamitous 
happenings  in  Nature  and  in  mankind,  witnessed  in 
many  other  regions  of  the  globe.  An  unending  pan¬ 
orama  of  Nature’s  most  beautiful  spots,  from  coast 
to  coast  and  from  Lakes  to  Gulf,  and  over  all  a 
panoply  of  star-studded  heavens  at  night,  a  fore¬ 
taste  of  Heaven  itself,  marred  only  by  man’s  con¬ 
tinuous  fault-finding  and  complaint !  99  blessings  are 
passed  without  a  gesture  of  appreciation  but  1  hard¬ 
ship  is  moaned  and  groaned  over,  causing  harsh  and 
continued  complaints — ingratitude  of  the  basest  sort. 

If  we  could  but  change  our  national  custom,  fault¬ 
finding — of  going  about  continually  looking  for  some¬ 
thing  to  find  fault  with  and  complain  about,  to  one 
of  appreciation — of  seeking  causes  for  praise  and 
thanksgiving — and  then  voicing  them — what  a  won¬ 
derful  change  would  come  over  the  face  of  our  coun¬ 
try!  To  get  up  in  the  morning  with  a  song  on  our 
lips,  and  to  go  to  bed  with  a  song  in  our  hearts,  at 
peace  with  our  fellow  man,  and  with  a  real  thanks¬ 
giving  welling  up  in  our  hearts  for  the  blessings  of 
the  day! 

Do  you  know  any  better  philosophy,  or  formulae 
for  happiness? 

Well,  why  don’t  you  practice  it? 

jit  Jt 

“BURRS”  AS  DISTRIBUTED  BY  HARVEY  BURR 

“Scraps”  via  Grapevine  and  Telephone  that  have  come  in 
this  week. 

July  27,  1934. 

No.  1 — “Canners  in  northern  Wisconsin  have  ordered 
rush  shipments  of  cans  to  handle  the  enormous  crop  of 
peas  in  that  district.” 

Comment :  These  orders  were  placed  before  the  heat 
wave  which  started  Saturday,  July  21st,  but  the  state¬ 
ment  is  being  circulated  this  week  after  many  of  these 
orders  have  been  cancelled. 

No.  2 — Why  in  hell  and  who  in  hell  is  it  that  is 
offering  spot  standard  Wisconsin  peas,  2  tins,  delivered, 
to  a  nearby  distributor’s*  warehouse  at  ^l.OTVs  per 
dozen.” 
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The  Canning  Trade 


I  don’t  know  and  have  no  way  of  finding  out.  May 
be  some  philanthropist  ( ?)  who  desires  to  help  some 
other  canner  who  sold  “futures”  on  a  guaranteed  de¬ 
livered  basis.  This  week’s  sales  report  shows  a  bottom 
of  $1.10  and  a  top  of  $1.25  factory  for  standards. 
Remember — “It  is  better  to  give  than  to  receive” — 
“Charity  begins  at  home” — “To  him  that  hath,  shall  be 
given  and  from  him  that  hath  not,  shall  be  taken  away 
even  that  which  he  hath.” 

No.  3 — “The  season  for  “bargain  hunters”  opened  in 
Wisconsin  this  past  week.  This  favorite  sport  of  a 
certain  group,  closely  affiliated  with  the  canning  indus¬ 
try,  coupled  with  the  appeal  of  the  “north  woods”  and 
reports  of  plenty  of  game  attracted  these  “sports¬ 
men”  away  from  their  customary  shooting  preserves 
in  large  numbers. 

An  occasional  “Dead-eye  Dick”  has  bagged  a  victim 
or  two  but  the  “heat”  proved  to  be  too  oppressive  for 
many  of  these  hunters  and  they  have  returned  to  the 
mertopolitan  centers,  their  electric  fans  and  the  cool¬ 
ing  breezes  of  Lake  Michigan  to  recuperate.” 

How  long  this  “open  season”  will  continue,  no  one 
knows.  No  one  likes  to  “hunt”  unless  he  can  kill  some¬ 
thing  once  in  awhile.  It  might  be  wise  to  remember, 
however,  that  “Destructive  price  cutting  is  prohibited” 
by  N.  R.  A.  even  though  the  canners  code  is  on  an 
open  price  basis  and,  if  someone  “squawks”  or  files  a 
complaint,  those  “bargain  hunting”  expeditions,  when 
successful,  may  be  explained  in  court. 

No.  4 — Five  successive  days  of  record  high  tempera¬ 
tures  this  past  week  have  seriously  damaged  the  crop 
of  Sweets  in  northern  Wisconsin.  A  crop  that  10  days 
ago  looked  like  125  cases  per  acre  has  been  cut  down  to 
about  50  cases  per  acre  average. 

The  damage  is  widespread  throughout  the  northern 
district  with  only  a  few  of  the  early  planted  Sweets 
harvested  before  the  heat  was  turned  on. 

I  can  see  very  little  possibility  of  the  Wisconsin  pack 
of  peas  exceeding  five  and  one-half  million  cases. 

Sweet  Corn  for  canning  has  also  been  severely  in¬ 
jured  by  the  heat  wave.  The  crop  was  in  full  tassel 
and  in  excellent  condition,  but  today  a  large  percentage 
of  the  tassels  are  “fired”  and  you  know  what  that 
means  at  canning  time. 
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CONTINUOUS 

COOKERS 


Tomatoes, 

Cherries, 

Apples, 

Kraut, 

Etc. 


For  any  size  can,  any  capacity  up  to  180 
cans  per  minute.  Write  for  quotation. 


ERUNriUPNAN 


■#CANN1NG%#  MACHINERY 

J!  Single  Unit  or^  Complete  Canning  Plant 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


^Artistic 

lAMLS 


Plain. 

Varnished. 

Embossed. 

i  : 

THE 

Simpson  &D0ELLER 

CO. 

BALTlMORE,MD. 


for 


lUiKANl 


Flavor 

Color 

i  Richness 
I  Economy 


PIMIEXO 

POWDERED  ^ 


Four  Points  of  Superiority! 


PIMIEXO  adds  superior  flavor  to  tomato 
products.  Adds  zest  to  catsup,  soups,  can¬ 
ned  foods,  etc. 


Brings  out  the  rich,  natural  red  of  tomato 
products  which  is  the  distinguishing  mark 

of  PIMIEXO. 


PIMIEXO  mixes  easily,  dissolves  readily. 
Is  much  more  soluble  than  ordinary  paprika. 
Increases  consistency. 

4. 

More  economical.  PIMIEXO  is  concen¬ 
trated-goes  25%  to  33%  farther.  A  small 
amount  goes  a  long  way. 


I 


^^An  American  Product" 
Grown  by  farmers  of  U.  S.  A. 


PIMIEXO  naked  for  that  dash  of 
bright  red  color  in  Spreads,  Relish, 
Sweet  Mixed,  etc.  (Cut  in  3  sizes) 


I 


Place  orders  NOW— take  advantage  of  Pimiexo 
Powdered  and  flaked. 

CHILI  PRODUCTS  CORPORATION,  LTD. 
1841  E.  50th  St.,  Los  Angeles  Calif. 

160  E.  Illinois  St.  Chicago 
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CROP  REPORTS 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

DUPONT,  IND.,  July  25th,  1934 — We  contracted 
what  we  believed  would  be  an  average  or  normal  acre¬ 
age  here.  We  have  lost  about  15  per  cent  of  our 
plants  from  excessive  rains  and  it  was  too  late  to  re¬ 
set.  Our  growers  are  finding  some  blight  in  their 
patches.  Quite  a  few  growers  are  complaining  of  the 
small  amount  of  tomatoes  that  are  setting  on  the 
vines,  but  we  have  never  seen  better  looking  plants 
and  vines. 

EATON,  IND.,  July  30th,  1934 — Have  had  extreme¬ 
ly  hot  and  dry  weather  which  will  materially  reduce 
fields.  Expect  the  early  tomatoes  to  be  small,  but 
with  some  rain  in  the  near  future,  the  later  ones 
should  be  of  fair  quality. 

FAIRLAND,  IND.,  July  30th,  1934— Early  crop 
ruined  by  heat,  but  we  have  had  a  chance  for  a  good 
crop,  providing  we  have  favorable  weather  and  a  late 
fall. 

UNDERWOOD,  IND.,  July  30th,  1934— Acreage  90 
per  cent  of  normal.  We  believe,  at  this  time,  that  10 
per  cent  of  the  acreage  is  a  loss  due  to  blight  and  wilt, 
and  during  the  last  few  days  the  extreme  hot  weather 
has  damaged  plants  in  the  fields  about  10  per  cent 
more.  Should  have  good  yield  on  about  all  of  the 
acreage,  with  favorable  weather. 

NORTH  AUBURN,  ME.,  July  26th,  1934— We  have 
a  few  acres  that  look  good ;  commencing  to  set  now. 
This  crop  is  not  planted  in  large  quantities  for 
canning. 

BELJjEVUE,  MD.,  July  28th,  1934 — Acreage  nor¬ 
mal  but  excessive  dry  weather  and  heat  caused  quite 
some  blight.  The  recent  rain  has  scalded  quite  a  few 
patches  and  prospects  are  not  as  bright  as  two  weeks 
ago. 

ST.  MICHAELS,  MD.,  July  31st,  1934 — The  condi¬ 
tion  of  the  crop  for  Talbot  County  after  the  rain  we 
received  looks  very  good,  and  if  there  are  no  storms, 
we  will  have  more  tomatoes  than  we  have  had  for  the 
last  four  years,  and  this  condition  is  all  over  the 
Shore  and  also  Delaware. 

VINELAND,  N.  J.,  July  30th,  1934— Look  much 
better  than  they  have  for  several  years. 

LIBERTY  HILL,  TENN.,  July  27th,  1934— With 
normal  season  from  now  on  yield  will  be  90  per  cent. 

DALLAS,  TEX.,  July  25th,  1934  —  No  canning 
being  done  here.  Everything  burned  up  by  the 
drought. 

SCOTTSVILLE,  VA.,  July  25th,  1934— It  is  very 
dry  here.  Acreage  is  about  the  same,  but  have  a  very 
poor  stand.  Good  deal  of  complaint  about  collar  rot 
and  stem  rot.  Looks  as  if  there  will  not  be  a  very 
large  pack.  We  do  not  think  will  pack  as  near  as 
many  as  in  1933,  and  certainly  not  if  we  do  not  have 
rain  soon. 


CORN 

WARRENSBURG,  ILL.,  July  30th,  1934— Probably 
50  per  cent  of  normal  crop  of  sweet  corn.  Note  that 
some  of  our  Illinois  canners  are  announcing  50  per 
cent  delivery,  or  less,  on  sales  against  1934  pack. 

FAIRLAND,  IND.,  July  30th,  1934 — Heat  wave 
damaged  corn  in  this  territory  50  per  cent  to  60  per 
cent.  Will  be  poor  quality  due  to  uneven  stands, 
drought  and  the  fact  that  little  corn  is  pulled 
properly. 

STORY  CITY,  IOWA,  July  23rd,  1934— About  the 
same  acreage  as  last  few  years.  Yield  will  be  about 
65  per  cent  of  normal  if  we  have  favorable  weather 
conditions  from  now  on.  Planting  was  late  because 
of  cold  weather,  and  after  seed  was  planted,  it  did  not 
germinate  because  of  lack  of  moisture.  Weather  has 
been  unfavorable  all  along.  Had  a  heat  wave  for  10 
days  which  burned  up  the  corn,  especially  latest 
plantings. 

NORTH  AUBURN,  ME.,  July  26th,  1934— Crop 
has  been  retarded  by  the  dry  weather.  Some  plots 
have  rolled  some  in  spots,  but  looking  very  good  now; 
just  commencing  to  spindle. 

PORTLAND,  ME.,  July  31st,  1934 — Crop  is  prosper¬ 
ing  under  the  very  nice  rains  we  have  had  recently, 
and  with  occasional  rains  from  now  till  the  beginning 
of  the  packing  season,  we  shall  look  for  a  normal  pack 
in  this  State. 

WATERVILLE,  ME.,  July  28th,  1934— We  have 
40  per  cent  of  our  1933  acreage. 

BELLEVUE,  MD.,  July  28th,  1934  — Badly  dam¬ 
aged  from  dry  weather. 

CIRCLEVILLE,  OHIO,  July  25th,  1934— What  a 
night,  following  the  worst  day  in  our  experience,  106 
in  the  shade,  at  one  time  113  on  the  street,  with  120 
to  130  in  the  sun.  Can  anything  stand  such  extreme 
heat?  We  say  no,  and  are  withdrawing  from  the 
market  today.  A  weather  change  can  improve  con¬ 
ditions,  but  nothing  can  revive  corn  where  the  pollen 
has  been  cooked.  Corn  may  be  just  as  short  as  peas. 
The  world  has  been  looking  for  a  reduction  in  food 
articles  and  maybe  we  will  get  it.  Costs  will  be  ex¬ 
treme.  Labor  alone  will  figure  several  cents  above 
last  year,  and  the  yields  cannot  be  great. 

BRIDGEWATER,  VA.,  July  29th,  1934— Have  175 
acres  under  contract,  out  of  which  there  will  possibly 
be  35  acres  good  enough  to  cut.  Drought  in  this  sec¬ 
tion  has  ruined  the  sweet  corn  crop.  If  we  were  to 
have  rains  immediately,  the  crop  would  be  somewhat 
better. 


{Continued  Oft  Page  26) 
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THE  CANNING  TRADE 


a  wfwU.  DICTIONARy! 


/This  page  is  especially  addressed  to  the  canner  of  tomatoes  and  tomato 
products.  There  have  heen  many  marked  improvements  in  tomato¬ 
canning  machinery  during  the  past  year.  Just  a  few  of  many  new  machines 
are  illustrated  on  this  page.  Write  us  for  full  details  of  all  the  modernized 
equipment  which  means  greater  yield  and  more  profits  for  you. 


•  PRESSURE 

'  WASHER—SORTER— SCALDER 

LateHt  development  for  toinatoee.  WaRhes  and  aealda 
perfeetly.  KemoveH  every  purtiele  of  dirt  and  baeteria 
without  bruising  and  without  waste.  No  transfers. 


PEERLESS  ROTARY  WASHER 

T)<>eA  not  hruiAe  or  injure  tenderent  fruit.  To* 
matoen  are  never  in  contact  nith  niiulcly  watery 
Abaoluteiy  sanitary,  extremely  simple,  strong 
anti  durable.  Easy  to  clean.  Matle  in  two  sizes^ 


SUPER  FINISHER 


Gets  all  the  roughage.  Enormous  capacity.  Gives 
super  smotith  results.  Furnished  in  two  standard  sizes 
and  four  models. 


SUPER  PULPER 

Revolutionary  new  print'iple  pulps  by  both  pressing  and 
centrifugal  force.  Amazing  results,  great  capacity,  maxi* 
mum  efficiency,  better  quality,  increased  yield. 


No.  2  INCLINE  SCALDER 

Sprays  above  and  below  ctmveyor,  adjustable 
to  suit  condition  of  tomatoes.  Eliminates  pos¬ 
sibility  of  contaminating  perfect  fruit.  Simple 
to  operate;  easy  to  clean. 


S-L  IMPROVED  FLASH  COILS 

Fastest,  most  efficient  coil  ever  offered  the  industry. 
Steam  flashes  to  every  part  of  coil  instantly;  ''staggering** 
of  coils  creates  perfect  circulation  and  uniform  boiling  of 
entire  tankful. 


OTHER  MACHINES 
IN  OUR  TOMATO  LINE 


HAND  PACK  FILLER 

Steps  up  the  quality  of  your  tomato  pack  one  grade 
by  avoiding  damage  to  the  product.  Large  capacity 
— small  floor  space. 


Inspection  Tables 
Bath  Washers 
Roller  Scalders 
Peeling  Tables 
Tomato  Crushers 
Tomato  Steamers 
Juice  Extractors 
Automatic  Fillers 
Pulp  Fillers 
Juice  Fillers 
Exhausters 
Open  Kettles 
Cookers  and  Coolers 
Etc.,  etc. 


Modern  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 


SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

HOOPESTON,  ILLINOIS 

Please  send  me  General  Catalogue  No.  200  showing  complete  lines 
of  modern  canning  equipment  for  all  food  products. 


Name. 


Address. 
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With  Canned  Foods  Distributors 


NAWCA  PROTESTS  THE  ISSUANCE  OF  FURTHER  CODES 

UNTIL  ASSESSMENT  PROVISIONS  ARE  CLARIFIED 

ROWING  dissatisfaction  in  grocery  trade  circles 
over  the  complexity  of  code  operation  crystal- 
ized  this  week  in  a  charge  by  the  National- 
American  Wholesale  Grocers’  Association  that  the 
present  policy  of  the  National  Recovery  Administra¬ 
tion  as  regards  code  assessments  “will  inevitably  sub¬ 
stantially  increase  the  cost  of  living  to  the  American 
consumer.” 

In  a  letter  to  General  Hugh  S.  Johnson,  M.  L.  Toul- 
me,  secretary  of  the  Association,  asked  that  N.  R.  A. 
withhold  approval  of  any  further  food  distributors’ 
codes  until  the  question  of  multiple  code  assessments 
in  the  industry  is  settled. 

“In  January,”  says  Toulme  in  his  letter  to  the  N. 
R.  A.  chief,  “your  administration  approved  the  code 
of  fair  competition  for  the  wholesale  food  and  gro¬ 
cery  distributing  industry.  Since  that  time,  wholesale 
grocers  have  been  supporting  the  policy  of  the  Admin¬ 
istration  to  the  best  of  their  ability  and  making  stren¬ 
uous  efforts  to  aid  the  Administration  in  achieving  the 
aims  indicated  in  the  National  Industrial  Recovery 
Act. 

“Recently,  however,  many  codes  have  been  asked 
and  approved  for  distributors  of  commodities  in  the 
food  and  grocery  field.  The  code  structure  has  become 
complex  and  because  of  this  complexity  chaotic  condi¬ 
tions  are  beginning  to  prevail  in  the  industry. 

“Many  of  the  persons  requesting  distributors’  com¬ 
modities  codes  are  the  minority  element  in  the  indus¬ 
try.  In  many  cases,  the  majority  of  the  distribution 
of  the  particular  commodity  involved  is  handled  by 
wholesale  grocers.  Furthermore,  these  minorities 
seeking  codes  are  invariably  the  high-cost  distributors 
of  the  commodities  involved. 

“Wholesale  grocers  distribute  today  more  than  70 
per  cent  of  the  flour  distributed  in  the  United  States, 
at  least  70  per  cent  of  the  candy  distributed  in  the 
United  States,  more  than  55  per  cent  of  the  tobacco 
distributed  in  the  United  States,  and  wholesale  grocers 
distribute  large  quantities  of  paper  bags.  Each  of  the 
above  mentioned  commodities  is  attempting  to  secure, 
or  has  secured,  distributors  commodities  codes.  As 
each  such  new  distributors’  code  is  approved,  theoreti¬ 
cally  controlling  items  that  the  wholesale  grocer  dis¬ 
tributes,  wholesale  grocers  are  being  buried  under 
threats  that,  unless  they  immediately  pay  various  as¬ 
sessments  for  the  supoprt  of  such  Code  Authorities, 
they  will  be  deemed  in  violation  of  that  code  and  may 
even  have  their  insignia  removed  by  the  N.  R.  A.” 

NAWGA  voices  strenuous  objection  to  N.  R.  A. 
granting  these  various  commodities  codes  exemption 
from  the  provisions  of  Order  X-36,  which  the  code 
groups  are  seeking  in  an  endeavor  to  bring  the  whole¬ 


sale  grocery  industry  under  the  assessment  provisions 
of  such  codes. 

“It  is  our  contention,”  the  Association  says,  “that 
not  only  will  such  code  assessments  and  harrassments 
result  in  the  elimination  of  the  wholesale  grocer  from 
such  fields  of  distribution  and  thus  directly  damage 
the  consumer,  but  also  that  such  code  assessments  are 
for  the  purpose  of  supporting  code  authorities  whose 
existence  is  not  warranted  under  the  code  structure  as 
it  was  originally  planned  or  as  it  can  most  econom¬ 
ically  be  set  up. 

“As  people  are  coming  more  and  more  to  realize,  the 
ideal  plan  for  codes  is  to  have  as  few  and  as  funda¬ 
mental  codes  as  possible.  There  can  be  no  doubt  but 
that  there  should  be  a  Master  Code  for  manufacturers 
in  the  food  industry  and  a  Master  Code  for  wholesale 
di.stributors  of  any  food  or  grocery  products,  thus 
eliminating  unnecessary  expense  both  to  the  industries 
involved,  to  the  Administration,  and  to  consumers. 

“We,  therefore,  strenuously  protest  the  issuance  of 
further  codes  affecting  the  distribution  of  grocery 
items  and  until  such  time  as  the  problem  of  multiple 
code  assessments  has  been  thoroughly  investigated  by 
your  Administration,  w'e  protest  any  further  exemp¬ 
tions  being  granted  code  authorities  from  paragraph 
3  of  Administrative  Order  No.  X-36.” 

CHAIN  BUYING  CONCERN  ORGANIZED,  CAUSING  MORE 
GRIEF  FOR  SELLERS? 

ANNERS  and  other  first  hand  sellers  of  grocery 
products  showed  considerable  interest  this  week 
in  the  disclosure  that  Kroger  Grocery  and  Bak¬ 
ing  Company,  Safeway  Stores,  Inc.,  First  National 
Stores,  Inc.,  American  Stores  Company,  and  National 
Tea  Company,  operating,  in  the  aggregate,  some  15,- 
000  retail  units,  had  organized  a  cooperative  buying 
concern,  to  be  known  as  Food  Distribution  Associa¬ 
tion,  with  headquarters  in  New  York  City.  The  buy¬ 
ing  pool  is  under  the  management  of  Charles  H.  Rid¬ 
del,  former  buyer  for  the  A.  &  P.  The  buying  power 
of  the  new  pool,  it  is  said,  will  equal  or  exceed  that 
of  the  A.  &  P. 

The  exact  plans  of  the  buying  pool  as  yet  are  un¬ 
known,  although  it  has  been  unofficially  reported  that 
the  organization  was  formed  to  put  the  chains  involved 
in  position,  under  code  operation,  to  obtain  maximum 
discounts  based  on  quatity  sales. 

Gordon  P.  Mougey,  director  of  merchandising  for 
Kroger  Grocery  and  Baking  Company,  however,  is 
quoted  from  Cincinnati  as  stating  that  “no  import¬ 
ance”  to  domestic  trade  attaches  to  the  formation  of 
the  buying  pool.  “The  simple  fact  is,”  he  said,  “that 
the  sole  purpose  of  this  association  is  to  buy  collective¬ 
ly  two  or  three  items  we  all  handle,  and  which  are  im¬ 
ported  into  this  country.  Of  course,  we  don’t  know 
what  it  will  come  to.” 
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Ship  Your 

Canned  Foods  and  Merchandise 

by  rail  or  water  to 

BALTIMORE 

for  STORAGE  and  DISTRIBUTION 
by 

THE  TERMINAL  WAREHOUSE  CO. 
oF  Baltimore  City 

(Estabiisfied  1894.  Capital  Stock  $600,000) 

Two  large  warehouses  are  located  in  the  center 
of  the  City  and  one  on  the  harbor  and  all  have 
Pennsylvania  Railroad  Sidings. 

Liberal  loans  are  made  upon  canned  foods  and 
other  staple  merchandise  when  stored  in  these 
warehouses  and  this  assistance  is  of  great  advant¬ 
age  to  the  patrons  of  the  Company 


Will  Your  Fire  Insurance  Keep  Pace 
With  Your  Rising  Values? 


This  can  be  taken  care  oj 
automatically 
without  extra  cost. 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 

Telephone  Superior  7700 

CHICAGO  ILLINOIS 


Heati 


Improved  Brush  Finishers, 

Indiana  Chili  Sauce  Machine, 

Pumps  for  Pulp  and  Catsup, 

Hampers,  Knives,  Soldering  Flux,  Solder 
C.  M.C.,  Superbrite  and  Nubrite 
Metallic  Coatings. 

Stickle  Differential  Drainage  and  Return 
Boiler  System, 

Steam  Traps, 

Tomato  Juice  Strainers, 

Storage  Tanks  with  Preheating  Coils  or 
Steam  Crosses, 

Indiana  Paddle  Finishers 
Fillers, 

Cooking  Tanks  either  Cypress  or  Glass 
lined. 


This  Unit  is  composed  of  three  stainless  steel 
tanks,  each  supplied  with  a  heating  coil  made  of 
stainless  steel  tube.  A  propeller  type  agitator 
of  slow  motion,  keeps  the  contents  thoroughly 
stirred.  A  special  valve  in  center  of  bottom 
controls  the  contents,  which  by  operating  the 
valve  handle,  can  be  directed  to  the  filler,  while 
another  position  sends  the  wash  water  to  the 
sewer.  A  third  position  seals  all  ports  complete¬ 
ly  and  permits  the  contents  to  be  processed. 
Conductor  pipes  to  and  from  the  Unit  are  of 
stainless  steel.  This  appliance  is  ideal  for 
Tomato  Juice. 


INDIANAPOLIS 

INDIANA 

Aprons,  Gloves, 

Firepots  and  Furnaces,  Capping  Steels, 
Steel  Stools  and  Dippers, 

Indiana  Continuous  Pumpkin  handling 
System, 

Preheating  Coils  and  Steam  Crosses. 
Tomato  Salters, 

Stainless  Steel  Glass  lined  pipe  and 
fittings. 


Indiana  Juice  Extractor 

This  machine  is  built  according  to  the 
dictates  of  science.  It  delivers  as  per¬ 
fect  Tomato  Juice  as  it  is  possible  to 
make,  and  this  juice  is  not  laden  with 
free  a'ir  (so  detrimental  to  Vitamin  B). 
You  cannot  make  quality  juice  on  a 
machine  of  the  pulper  type.  No 
coring  is  necessary.  The  Indiana 
Juice  Elxtrator  is  so  designed  that  hard 
green  cores  and  the  like  are  not  per¬ 
mitted  to  yield  any  of  theur  off-flavor¬ 
ed  juices,  but  are  ejected  without  be¬ 
ing  pressed.  All  parts  of  the  machine 
coming  in  contact  with  the  product 
are  of  Bronze  or  Monel  Metal,  sanitary 
in  every  detail  and  easily  cleaned, 
instantly.  The  device  is  continuous 
in  operation. 

"It’s  Very  economical  to  make  juice  the 
Indiana  may". 
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Grocery  products  manufacturers,  however,  take  a 
different  view  of  the  combine,  and  feel  that  it  will 
wield  its  buying  power  in  an  effort  to  secure  maxi¬ 
mum  discounts  and  concessions  possible  under  code 
operation. 

It  is  not  yet  known,  however,  whether  the  central 
buying  office  will  purchase  the  general  run  of  supplies, 
such  as  canned  foods,  dried  fruits,  etc.,  but  it  is  felt 
in  trade  circles  here  that  the  constituent  chains  will 
continue  these  regular  buying  operations  through  their 
own  individual  purchasing  departments. 

CODE  AMENDMENTS  UP 

Representatives  of  wholesale  and  retail  gro¬ 
cery  distribution  groups  from  all  over  the  country 
will  assemble  in  Washington  August  6,  when  the 
hearing  on  proposed  amendments  to  the  food  and  gro¬ 
cery  distributors’  code  will  get  under  way  at  the  Hotel 
Washington  there. 

A  list  of  the  amendments  to  be  considered  disclose 
that  the,  Administration  has  apparently  dropped  its 
plan  for  a  10  per  cent  markup  in  wages  to  be  paid 
wholesale  and  retail  grocery  employes,  coincidently 
with  a  reduction  of  10  per  cent  in  working  hours. 

The  proposed  amendments,  in  general,  follow  the 
recommendations  of  the  industry,  and  are  principally 
clarifications  or  extensions  of  existing  regulations. 

An  entirely  new  feature,  however,  is  an  amendment 
providing  for  a  clause  permitting  the  incorporation  of 
food  and  grocery  code  authorities,  and  the  freeing  of 
code  officials  and  employes  from  personal  liability  for 
the  acts  of  the  body  or  any  of  its  members  or  employ¬ 
es,  ‘except  for  his  own  willful  malfeasance  or  non¬ 
feasance.” 

jt 

RECOMMENDATIONS  ON  CANNING  STAN¬ 
DARDS  INADEQUATE,  SAY  GOVERNMENT 
ADVISERS 

August  1,  1934. 

ECOMMENDATIONS  by  a  committee  from  the 
canning  industry  on  the  subject  of  quality  stan¬ 
dards  and  grade  labels,  submitted  to  the  Admin¬ 
istrator  on  July  13  pursuant  to  an  Executive  Order 
approving  the  canning  industry  code,  are  considered 
inadequate  by  the  three  public  representatives  appoint¬ 
ed  as  special  advisers  to  the  Administration. 

The  report  of  these  three  advisers — C.  W.  Kitchen, 
assistant  chief  of  the  Bureau  of  Agricultural  Econom¬ 
ics;  W.  B.  White,  chief  of  the  Food  Control  Labora¬ 
tories  of  the  Food  and  Drug  Administration,  and  Karl 
Hauck  of  the  NRA  Consumers  Advisory  Board — was 
made  public  today  by  NRA  Division  Administrator 
Armin  W.  Riley. 

Principal  objection  to  the  committee’s  recommenda¬ 
tions  was  centered  on  the  fact  that  they  contemplate 
establishing  only  minimum  standards,  whereas  the  spe¬ 
cial  advisers  feel  the  time  is  appropriate  for  formu¬ 
lating  standards  and  grades  above  the  minimum. 


In  a  letter  to  the  Administrator  endorsing  the  advis¬ 
ers’  report,  Elinor  S.  Barr,  of  the  Consumers  Advisory 
Board,  expressed  the  Board’s  “strong  feeling  that  the 
Committee’s  recommendations  are  far  too  limited  in 
scope  to  carry  out  the  clear  intent  of  the  President.” 

The  text  of  the  advisers’  report  to  the  Administra¬ 
tion  follows: 

Pursuant  to  the  order  designating  an  advisory 
committee  of  three  public  representatives  to  act  as 
special  advisors  to  you,  the  following  comments 
and  suggestions  are  submitted  with  reference  to 
the  resolution  adopted  by  the  committee  of  the 
canning  industry  on  July  13,  which  resolution  con¬ 
tained  a  draft  of  a  letter  to  you  on  the  subject  of 
quality  standards  and  labeling  requirements  for 
canned  foods. 

In  our  opinion  the  resolution  does  not  adequate¬ 
ly  comply  with  the  provision  of  the  Executive 
Order  of  May  29,  1934,  which  states  that  the  Com¬ 
mittee  shall  cooperate  with  you  “in  the  formula¬ 
tion  of  standards  of  quality”  and  make  recom¬ 
mendations  to  you  for  inclusion  in  the  Code  of 
“provisions  with  respect  to  such  standards  and 
labeling  requirements.” 

Obviously,  establishing  additional  standards 
under  the  McNary-Mapes  amendment  to  the  Food 
and  Drugs  Act  will  not  meet  the  needs  of  consum¬ 
ers  for  standards  of  quality  and  informative  label¬ 
ing.  These  minimum  standards  are  not  intended 
to  meet  that  need. 

The  Bureau  of  Agricultural  Economics,  as  a 
basis  for  its  permissive  grading  and  certification 
service,  has  formulated  grades  for  eleven  canned 
fruits  and  vegetables,  six  of  which  have  been  pro¬ 
mulgated  by  the  Secretary  of  Agriculture,  and 
some  investigational  work  has  been  done  upon 
thirteen  additional  products.  These  grades  are 
now  used  to  a  considerable  extent  in  wholesale 
transactions  and  as  a  basis  for  purchasing  by  pub¬ 
lic  institutions.  Some  use  h^s  also  been  made  of 
them  by  canners  in  connection  with  grade  label¬ 
ing.  The  information  obtained  in  developing  these 
grades  will  be  made  available  to  the  Committee  in 
formulating  the  standards  contemplated  by  the 
Executive  Order.  Numerous  conferences  were 
held  with  canners  prior  to  the  promulgation  of  the 
six  grades  by  the  Secretary  of  Agriculture. 

If  definite  progress  is  to  be  made  toward  infor¬ 
mative  labeling  on  the  basis  of  uniform  quality 
standards,  we  believe  prompt  steps  should  be  tak¬ 
en  to  formulate  such  standards  for  a  few  products 
at  least.  The  grades  promulgated  by  the  Secre¬ 
tary  of  Agriculture  are  for  cream  style  corn,  whole 
grain  style  corn,  peas,  tomatoes,  string  beans,  and 
grapefruit.  The  formulation  of  standards  for 
these  products,  or  several  of  them,  would  make  a 
start  toward  the  desired  objective.  At  the  same 
time  we  believe  the  Committee  should  promptly 
submit  recommendations  for  provisions  in  the 
Code  requiring  canners  to  label  these  products  ac¬ 
cording  to  standards  approved  for  the  Code  and 
recommendations  as  to  the  procedure  for  the  en¬ 
forcement  of  their  use  under  the  Code. 
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Code  Eagles  and  Compliance 


I.  CODE  EAGLES 

There  is  being  sent  to  your  office,  under  separate 
cover,  a  lithographed  copy  of  the  Code  Eagle  for  the 
Canning  Industry,  bearing  a  serial  number  which  has 
been  assigned  to  you  by  the  Code  Authority.  We  have 
been  furnished  with  one  Code  Eagle  for  each  member 
of  the  Industry,  but  the  Code  Authority  is  authorized 
to  print  and  sell  to  members,  at  cost,  additional  copies 
of  these  Code  Eagles  with  member’s  registration  num¬ 
ber.  Should  you  desire  additional  Code  Eagles,  please 
communicate  with  the  Code  Authority.  Within  a  short 
time,  arrangements  will  be  completed  for  the  printing 
of  more  Code  Eagles,  and  it  is  requested  that  addi¬ 
tional  orders  be  sent  in  promptly. 

Reproductions  of  Blue  Eagles  or  Code  Eagles  on 
stationery,  or  in  the  form  of  stickers,  labels,  half-tones, 
electrotypes,  etc.,  may  be  purchased  in  the  market  by 
any  canner  from  any  manufacturer  authorized  to  re¬ 
produce  the  same. 

You  have  of  course  learned  from  the  newspapers 
and  the  trade  press  that  compliance  with  the  codes  in 
the  various  industries  is  now  required  by  law,  and  no 
doubt  you  have  read  accounts  of  penalties,  sometimes 
quite  serious,  encountered  by  firms  that  have  not  lived 
up  to  their  codes.  We  are  expecting  a  minimum  of 
trouble  in  our  industry  and  will  be  greatly  surprised 
if  any  of  the  most  drastic  penalties  are  incurred  by  any 
canner  under  our  Code.  The  more  drastic  steps  that 
may  be  taken  for  Code  violations  are,  for  your  infor¬ 
mation,  as  follows : 

For  proven  violation  of  the  Canning  Code,  a  canner 
may  be  deprived  of  his  Code  Eagle  by  the  N.  R.  A.; 
full  publicity  will  be  given  locally  and  in  trade  journals 
to  the  withdrawal  of  a  Code  Eagle;  and,  when  con¬ 
sidered  necessary  by  the  N.  R.  A.,  the  Criminal  and 
Civil  Liability  Sections  of  the  Industrial  Recovery  Act 
will  be  invoked  by  the  Government.  If  a  proposed 
amendment  of  the  Code  is  approved,  non-payment  of 
assessments  will  be  additional  grounds  for  withdrawal 
of  the  Eagle. 

II.  COMPLIANCE 

The  Code  Authority  has  carefully  considered  the 
question  of  adjusting  complaints  of  Code  violations. 
Complaints  are  divided  into  two  classes : 

(1)  Labor  Complaints — complaints  that  any  of 
the  hours,  wages,  or  general  labor  provisions  of 
the  Code  are  not  being  complied  with  by  any 
canner. 

(2)  Trade  Practice  Complaints  —  complaints 
that  any  canner  is  violating  any  of  the  Fair  Trade 
practice  provisions  of  the  Code. 

These  two  types  of  complaints  will  be  treated  as 
follows : 


By  the  Cannins  Code  Authority 

E.  G.  Montsomcry^  Executive  Secretary 

(1)  Labor  Complaints.  The  Code  Authority  has 
recommended  that  the  adjustment  and  ultimate  prose¬ 
cution  of  Labor  Complaints  be  handled  by  the  com¬ 
pliance  machinery  established  by  the  N.  R.  A.  This 
means  that  all  complaints  are  to  be  investigated  and 
adjusted  by  the  staff  of  the  State  Director  of  Compli¬ 
ance  in  each  state.  The  procedure  to  be  followed,  and 
a  list  of  these  officers  was  forwarded  to  you  in  Bulletin 
No.  4. 

The  Code  Authority  and  all  state,  local  and  com¬ 
modity  associations  are  to  cooperate  with  the  State  Di¬ 
rectors  of  Compliance  to  the  fullest  degree  possible  in 
facilitating  the  filing  of  Labor  Complaints,  the  secur¬ 
ing  of  information  concerning  them,  and  their  adjust¬ 
ment. 

The  great  majority  of  canners  will  comply  with  the 
Canning  Code.  There  may  be  a  few,  however,  as  in 
other  industries,  who  may  leave  something  to  be  de¬ 
sired  in  the  way  of  cooperation.  We  are  sure  that 
you  will  realize  that  until  they  can  be  brought  into 
line,  these  non-cooperators  will  enjoy  unfair  competi¬ 
tive  advantages.  It  is  a  matter  of  common  sense,  there¬ 
fore,  that  all  violations  of  the  Canning  Code  should  be 
reported  by  canners  to  whose  attention  they  come; 
in  other  words,  individual  canners — in  addition  to  the 
N.  R.  A.  compliance  machinery  and  the  state  and  com¬ 
modity  associations — should  consider  themselves  com¬ 
pliance  officers.  In  addition,  all  state,  local,  regional 
and  commodity  canning  associations  have  been  re¬ 
quested  to  receive  compliants,  secure  information,  and 
assist  the  State  Directors  of  Compliance  in  adjusting 
Labor  Complaints. 

(2)  Trade  Practice  Complaints.  The  Code  Author¬ 
ity  has  set  up  a  Trade  Practice  Complaints  Committee, 
and  has  also  requested  that  Regional  and  Commodity 
Trade  Practice  Complaints  Committee  be  authorized 
to  adjust  Trade  Practice  Complaints  in  their  areas. 
The  exact  procedure  to  be  followed  relating  to  the 
filing  of  complaints,  their  acceptance,  hearings,  and 
any  necessary  criminal  action,  has  been  worked  out 
and  forwarded  to  the  N.  R.  A.  for  approval. 

Pending  the  approval  of  this  plan  by  the  N.  R.  A., 
and  the  authorization  and  appointment  of  these  Re¬ 
gional  and  Commodity  Trade  Practice  Complaints 
Committees,  all  canners  are  requested  to  follow  the 
procedure  detailed  in  Bulletin  No,  4  in  reporting 
Trade  Practice  Complaints, 
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When  these  Regional  and  Commodity  Trade  Practice 
Complaints  Committees  have  been  authorized,  a 
further  bulletin  will  be  sent  outlining  the  method 
whereby  violations  of  the  Fair  Trade  Practice  pro¬ 
visions  of  the  Code  will  be  handled. 

Every  Member  of  the  Industry  will  appreciate  that 
compliance  with  the  Fair  Trade  Practice  provisions  of 
the  Code  is  essential  to  the  orderly  marketing  of 
canned  foods.  Numerous  questions  have  arisen  con¬ 
cerning  the  interpretations  of  these  provisions.  The 
Code  Authority  has  made  a  series  of  interpretations 
which,  it  is  expected,  will  shortly  be  approved  by  the 
N.  R.  A.  and  sent  you.  These  will  clarify  most  out¬ 
standing  questions.  It  is  important  that  any  viola¬ 
tions  of  the  Fair  Trade  Practice  provisions  of  the  Code 
be  immediately  reported,  so  that  they  may  be  adjusted. 
In  other  codes,  it  has  been  found  that  such  violations 
are  due  more  to  misunderstanding  than  to  a  desire  to 
violate  the  Code.  Every  canner  is  requested  to  co¬ 
operate  at  the  present  time  in  reporting  these  viola¬ 
tions,  as  indicated  in  Bulletin  No.  4,  and  after  the 
Regional  and  Commodity  Trade  Practice  Complaints 
Committees  have  been  approved,  to  cooperate  with 
them.  Further  information  can  be  obtained  from  your 
local  or  regional  association. 

jfi  * 

VEGETABLE  GROWERS  TO  FORMULATE  FUTURE 
POLICIES  AT  TORONTO,  CANADA, 
AUGUST  20-23 

USINESS,  education  and  entertainment  are  all  to 
be  adequately  featured  at  the  twenty-sixth  annual 
convention  of  the  Vegetable  Growers  Association 
of  America  which  will  be  held  at  the  Royal  York 
Hotel  in  Toronto,  Canada,  from  August  20  to  23  in¬ 
clusive. 

Growers  from  practically  every  state  in  the  Union 
and  every  province  in  Canada  will  be  present  to  help 
formulate  policies  for  self  and  governmental  regula¬ 
tion.  There  is  a  growing  realization  that  cooperative 
efforts  and  crop  production  regulation  are  essentials 
of  our  present  civilization.  With  overproduction  the 
rule  rather  than  the  exception  it  is  obvious  that  a  cer¬ 
tain  amount  of  regulation  will  be  necessary  to  protect 
individuals  against  themselves  and  their  competitors. 
Officials  of  the  A.  A.  A.  will  be  present  to  explain  the 
benefits  of  this  law.  Growers  will  consider  canning 
crops  marketing  agreements  and  marketing  agree¬ 
ments  for  vegetables  in  various  trucking  regions.  The 
even  more  drastic  Canadian  law  of  a  similar  nature 
will  be  explained.  Tariff  rates  and  transportation 
problems  will  also  receive  due  attention  during  the 
several  sessions  set  aside  for  this  purpose. 

Educational  features  will  be  more  interesting  than 
ever.  Many  relatively  new  discoveries  will  be  brought 
to  the  attention  of  the  delegates.  The  use  of  up  to 
date  methods  is  and  always  will  be  an  essential  part 
of  the  successful  gardeners  program.  The  delegates 
will  have  an  opportunity  to  visit  with  their  neighbors 
who  are  following  the  latest  and  most  profitable  cul¬ 
tural  practices.  They  will  have  an  opportunity  to  lis¬ 


ten  to  the  research  workers  who  are  making  many  of 
the  new  discoveries.  The  program  includes  talks  by 
Caesar,  Christie,  Delworth,  Kitney,  Ritchie,  Sander¬ 
son  and  Tucker  of  Canada  and  by  Boyd,  Britton,  Bos¬ 
well,  Chupp,  Davis,  Frick,  Gaylord,  Hauck,  Heinrichs, 
Hoffman,  Hohlt,  Lafbury,  Marion,  Mahoney,  Magru- 
der.  Smith,  Smalley,  Tabb,  Tussing,  Work,  Willman, 
Williams  of  the  United  States.  They  will  also  have 
an  opportunity  to  see  and  study  the  most  up  to  date 
and  complete  exhibit  of  machinery,  insecticides,  fungi¬ 
cides,  seeds,  and  other  accessories  essential  for  suc¬ 
cessful  gardening.  The  entire  Concert  Hall  of  the 
Royal  York  Hotel  will  be  devoted  to  exhibits  of  this 
kind. 

Last  but  not  least  are  the  ^entertainment  features 
which  are  being  enjoyed  more  and  more  each  year  as 
our  members  become  better  acquainted.  There  will 
be  a  moonlight  boat  ride  and  dance  the  first  evening, 
August  20,  an  old  fashioned  round  and  square  dance 
Tuesday  evening,  August  21,  and  a  banquet  and  dance 
the  evening  of  August  23.  At  this  time  you  will  also 
have  an  opportunity  to  hear  Dr.  Christie,  President  of 
the  Ontario  Agricultural  College.  The  field  trip  on 
Wednesday,  August  22,  will  include  a  trip  to  Niagara 
Falls,  when  the  Falls  can  be  seen  before  and  after 
illumination.  This  trip  also  includes  a  number  of 
large  gardens,  the  Vineland  Experiment  Station  and 
the  American  Cyanamid  Plant  where  nitrogenous  fer¬ 
tilizers  are  made  from  air. 

BUDGET  SUBMITTED  FOR  PRESERVE  CODE 
AUTHORITY 

RA  approval  has  been  requested  by  the  Code 
Authority  of  the  preserve,  maraschino  cherry 
and  glace  fruit  industry  for  a  budget  of  code 
expenses  amounting  to  $41,400  for  the  year  beginning 
June  8,  1934.  It  is  proposed  to  collect  this  sum  from 
the  industry  at  the  rate  of  0.2  per  cent  of  1933  sales 
of  the  industry’s  products. 

Deputy  Administrator  Walter  White  has  announced 
that  all  comments  on  the  proposals  must  reach  his 
office,  1107  Investment  Building,  Washington,  D.  C., 
before  Wednesday,  August  8. 

The  budget’s  principal  items  are  $10,000  for  execu¬ 
tive  salaries,  $6,000  for  a  laboratory  (including  the 
chemist’s  salary),  and  $3,200  for  inspection  and  en¬ 
forcement  of  the  code’s  provisions  requiring  certain 
standards  of  quality  and  labeling. 

The  Code  Authority  also  has  asked  that  an  exemp¬ 
tion  be  granted  from  the  Administrator’s  ruling,  so 
that  firms  making  preserves  as  a  side  line  will  be  re¬ 
quired  to  contribute  to  the  code  budget. 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  oif  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Occasionally  a  reader  takes  advice  offered 
in  this  column  and  often  without  sufficiently 
analyzing  the  thought  behind  the  suggestion 
or  the  purpose  to  be  accomplished  in  following  it. 
From  time  to  time  we  have  urged  readers  to  furnish 
their  customers  with  weekly  or  semi-monthly  bulletins 
of  crops  and  sales  information.  More  and  more  are 
doing  this,  both  canners  and  their  brokers. 

Let’s  go  over  a  broker’s  bulletin  reaching  my  desk 
last  week. 

It’s  mimeographed  on  mimeograph  paper,  legal 
length,  white  stock,  and  the  stencil  was  well  cut.  It’s 
printed  on  one  side  of  the  paper  only  and  double  spaced 
with  adequate  margins  and  good  indentation.  The 
headings  are  capitalized  and  underlined.  So  far  so 
good. 

With  so  much  correspondence  passing  over  a  busy 
executive’s  desk,  the  great  majority  of  it  on  white 
paper.  I’d  make  my  sales  bulletin  stand  out  from  the 
rest  of  the  common  herd  of  bulletins  by  printing  it  on 
colored  stock. 

Looking  at  the  first  page  of  the  bulletin  I  find  four 
short  paragraphs  devoted  to  crop  summaries  of  one 
principal  commodity  in  canned  foods.  Nothing  about 
two  or  three  others.  In  this  favored  commodity  the 
publisher  of  the  bulletin  finds  a  good  part  of  his  earned 
income  from  canned  foods  but  sales  and  crop  bulletins 
will  be  looked  for  and  preserved  to  just  the  degree  the 
information  in  them  is  accurate,  week  after  week,  and 
of  such  a  nature  that  the  recipient  will  look  forward 
to  basing  on  it  his  judgment  in  buying.  Personally 
I  would  amplify  the  crop  information  in  any  issue  of 
sales  material  to  a  point  where  I  would  cover  the  field 
of  principal  crops  for  canning  and  in  which  I  was 
interested. 

The  type  matter  was  well  indented  thus : 
MARKETS 

Canned  peaches  were  in  good  demand  last 
week,  etc. 

NEW  YORK  STATE  PEAS 

Canning  is  about  finished,  etc. 

Then  followed  several  listings  of  offerings  in  peas. 
Continuing  through  the  four  pages  of  the  communica¬ 
tion  I  found  another  offering  of  No.  10  peas  on  the 
fourth  page  of  the  bulletin  along  with  some  jelly, 
olives,  etc. 

The  purpose  you  wish  to  accomplish  when  sending 
out  a  regular  issue  of  market  information  and  prices 


is  to  make  your  office  the  one  to  be  thought  of  first 
whenever  a  buyer  is  in  need  of  goods  you  handle. 
The  splitting  of  listings  does  not  tend  to  increase  the 
value  of  your  information  in  the  mind  of  your  buyers, 
but  instead  stamps  your  office  as  careless  and  your  in¬ 
formation  as  some  that  has  been  assembled  and  sent 
out  without  a  great  deal  of  thought  having  been  given 
to  it. 

For  the  purpose  of  making  your  bulletins  easier  to 
read  you  might  set  them  up  this  way ; 

MARKETS 
CANNED  PEACHES 

Were  in  good  demand  this  week,  etc. 

PEAS— New  York  State 

Canning  is  about  finished  there,  etc. 

Then,  when  you  have  set  up  your  principal  headings, 
be  certain  to  group  all  offerings  under  their  proper 
heading  and  together. 

When  posting  your  brokers  who  send  out  sales  bul¬ 
letins,  you  tell  them  the  factories  at  which  you  have 
the  goods.  Their  office  is  located  in  a  principal  mar¬ 
ket,  say  Pittsburgh  for  instance.  Usually  they  will 
list  your  information,  if  your  factory  is  in  New  York 
State,  as  so  many  cases  f.  o.  b.  New  York  State  factory. 
Now  freights  are  not  common  to  and  from  all  points 
at  which  factories  are  located  in  -that  state.  Buyers 
in  a  broker’s  territory  know  freights  pretty  well  as 
far  as  their  immediate  territory  is  concerned.  Why 
not  advise  your  brokers  to  quote  your  offerings  in  this 
manner : 

PEAS 

Fancy  Alaskas,  468  cases.  No.  2  sv . $1.60 

Extra  Stand.  Alaskas,  209  cases.  No.  3  sv .  1.00 

F.  o.  b.  Newport,  N.  Y.  Freight  rate  to  Pitts¬ 
burgh  6c. 

Then  your  customers  will  know  just  what  the  peas  will 
cost  delivered.  Your  representatives  have  all  this  in¬ 
formation  to  be  given  the  buyer  at  the  time  of  a  per¬ 
sonal  interview;  why  not  let  your  mimeograph  mes¬ 
senger  tell  them  the  same  thing?  It’s  your  salesman 
when  you  are  not  present. 

The  other  day  I  saw  a  substantial  order  placed  for 
a  new  product  in  the  market  where  it  was  being  intro¬ 
duced  because  it  was  beautifully  labeled  in  addition 
to  being  a  bang  up  piece  of  goods.  The  salesman 
showed  the  package  with  pride,  dwelt  at  length  on  the 
saleability  of  the  item  because  it  was  well  dressed  and 
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would  be  apt  to  carry  to  the  consumer  viewing  it  a 
story  that  shouted  quality.  The  average  sales  bulletin 
is  woefully  weak  in  description  of  goods  offered  as  far 
as  detail  is  concerned.  Not  half  the  time  does  a  broker 
or  canner  specify  that  tins  are  enamel  lined  or  not; 
seldom  do  I  see  any  mention  of  labels  or  the  actual 
quality  of  the  goods  in  the  can  other  than  the  terse 
description  of  grade. 

For  years  a  bluing  manufacturer  has  sent  out  every 
piece  of  mail  from  his  office  carrying  this  slogan, 
“This  letter  signed  with  ‘Who’s  its  Blue’.”  Why  not 
let  your  bulletins  carry  some  such  message  to  be 
dinned  into  the  minds  of  its  readers  until  such  a  time 
as  they  can  never  forget  that  your  line  is  packed  in 
the  foothills  of  the  Adirondacks,  or  is  to  be  remem¬ 
bered  because  crops  for  canning  at  your  factory  are 
grown  on  soil  producing  vegetables  rich  in  natural 
iodine.  Put  essential  sales  facts  into  your  bulletin 
where  all  who  read  may  remember.  Do  not  be  afraid 
of  repeating  them.  A  comparative  newcomer  in  the 
field  of  wheat  flakes  is  a  best  seller  today  because  the 
housewife  can  hardly  escape  from  reading  or  hearing 
something  about  the  product  each  day.  Make  your 
sales  messages  get  over  to  your  trade  the  essential 
facts  about  your  quality  and  business.  Post  your 
brokers  fully  concerning  the  material  they  should  run 
in  their  bulletins  to  the  trade.  Insist  on  their  sending 
you  copies  of  everything  they  send  out  that  has  to  do 
with  your  line  until  you  are  certain  they  are  putting 
your  story  over. 

Not  every  organization  is  blest  with  an  employee 
who  can  do  even  straight  line  art  work  while  cutting 
a  stencil  for  the  mimeograph,  but  in  every  office  is 
someone  who  may  be  trained  in  the  art.  If  you  need 
to,  enter  into  this  training  program  so  that  your  sales 
bulletins  may  be  embellished  with  art  work  aside  from 
scrawled  figures,  numerals,  etc.  Really  put  out  some¬ 
thing  good  at  the  head  of  your  bulletin  and  you  will 
find  it  is  retained  and  referred  to  when  others  have 
been  fed  to  the  waste  basket.  If  the  sun  has  been 
beating  down  with  greatest  intensity  on  your  crops 
for  days  and  days,  have  a  thermometer  sketched  into 
your  stencil  and  show  on  it  the  average  daytime  tem¬ 
perature  during  the  hot  spell.  And  cartoon  the  head¬ 
ing,  “Yes,  it’s  been  hot  here  too!  Seven  days  with 
temperatures  above  95  degrees  but  you  should  have 
seen  corn  grow.  Some  say  three  inches  a  day  or  at 
least  during  each  24  hours!”  By  doing  this  you’ll  fix 
in  the  minds  of  those  seeing  the  article  that  your  corn 
has  been  doing  pretty  well.  And  that’s  the  tale  you 
want  to  tell  and  have  stick. 

In  other  words,  remember  the  primary  purpose  of 
your  sales  bulletin.  It  must  cause  its  readers  to  think 
of  your  product  when  they  are  in  the  market.  Make 
it  distinctive,  make  it  stand  out  from  others.  Art 
work  will  do  a  lot  toward  accomplishing  your  purpose. 
Tell  in  your  bulletin  all  your  product  story  as  often  as 
you  can  and  above  all  else,  make  your  listings  as  com¬ 
plete  as  possible  from  every  standpoint.  Do  this  and 
you’ll  have  buyers  asking  you  to  put  their  salesmen 
and  friends  on  your  mailing  list.  Your  sales  and  prof¬ 
its  will  increase  as  you  increase  reader  interest  in  your 
postings. 


QUARTERLY  CANNED  FOODS  STOCK  REPORT 
FOR  JULY  1,  1934 

By  C.  E.  Birgfeld 

Canned  Foods  Section 

July  28,  1934. 

The  stock  situation  for  the  principal  canned  fruits 
and  vegetables  is  shown  in  the  following  figures 
collected  from  a  representative  group  of  canners 
and  distributors  by  the  Foodstuffs  Division  of  the 
Bureau  of  Foreign  and  Domestic  Commerce.  For  the 
majority  of  the  seven  items  for  which  figures  are  ob¬ 
tained  supplies  in  both  canners’  and  distributors’ 
hands  are  substantially  lower  than  those  of  a  year  ago. 
While  movement  out  of  canners’  hands  was  smaller 
during  the  second  quarter  of  1934  than  during  the 
same  period  of  1933,  holdings  of  distributors  between 
April  1  and  July  1,  1934,  declined  by  a  much  greater 
amount  than  was  the  case  between  the  same  dates 
of  last  year. 

Distributors’  stocks  of  the  seven  items  combined 
were  on  July  1,  193U,  23  per  cent  smaller  than  their 
stocks  on  July  1,  1933,  whereas  on  April  1,  193 they 
were  13  per  cent  larger  than  on  the  comparable  date 
last  year.  During  the  first  six  months  of  1934  stocks 
in  second  hands  have  declined  from  the  January  1 
figure  which  was  the  largest  since  these  surveys  were 
inaugurated  three  years  ago  to  a  figure  on  July  1  which 
represents  the  smallest  holdings  on  any  quarterly  date 
during  this  period.  Contrary  to  the  general  trend, 
distributors’  holdings  of  tomatoes  (exclusive  of  to¬ 
mato  products)  and  pears  were  larger  on  July  1,  1934, 
than  they  had  been  on  the  same  date  last  year.  Stocks 
of  peaches  were  off  50  per  cent  on  the  yearly  com¬ 
parison. 

Canners’  stocks  were,  with  the  exception  of  peaches 
and  pineapple,  substantially  loiver  on  July  1,  1934, 
than  on  the  same  date  in  1933.  All  of  the  seven  items 
showed  large  decreases  as  compared  with  the  holdings 
on  July  1,  two  years  ago.  Movement  out  of  canners’ 
hands,  for  those  products  for  which  a  comparison 
may  be  made,  was  smaller  during  the  second  quarter 
of  this  year  than  during  the  same  period  of  1933. 
The  reduction  in  canners’  stocks  as  of  April  1,  1934, 
and  the  accumulation  of  goods  by  distributors  during 
the  preceding  six  months  are  among  the  factors,  ap¬ 
parently,  which  must  be  taken  into  account  when  at¬ 
tempting  to  ascertain  the  reasons  for  this  smaller 
movement. 

The  figures  in  this  survey  are  based  on  reports  from 
the  same  firms  for  July  1,  1934,  April  1,  1934,  and 
July  1,  1933.  They  are  not  total  stocks  for  any  item, 
but  are  comparative  in  that  they  represent  the  change 
in  holdings  based  upon  a  cross  section  of  the  canners 
and  of  the  distributors  and  are  therefore  representa¬ 
tive  of  conditions  in  the  industry  and  trade.  Com¬ 
parisons  may  not  be  made  between  the  different  prod¬ 
ucts  in  canners’  hands  due  to  varying  percentages  of 
the  total  packs  represented  by  the  reporting  groups. 
The  distributor  group  includes  so-called  “second 
hands,”  that  is,  wholesale  grocers,  centrally  owned  and 
voluntary  chains,  etc.  It  does  not  include  retail  stocks. 
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COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  HANDS  OF  471  DISTRIBUTORS 
(Based  on  reports  from  the  same  firms  for  each  date) 


REPRESENTATIVE  STOCKS 

PER  CENT 

CHANGE 

July  1 

April  1 

April  1  to 

April  1  to 

Commodity 

1934 

1934 

July  1,  1934 

July  1.  1933* 

—  Cases  All  Sizes  — 

Peas  . 

.  079,896 

1,007,434 

—  32 

—  12 

Corn  . . 

.  785,575 

1,221,584 

—  36 

—  4 

Tomatoes  . 

.  765,014 

1,513,038 

—  49 

—  32 

Green  and  Wax 

Beans  . 

.  406,154 

518,401 

—  22 

—  8 

Peaches  . 

.  423,080 

639,983 

—  34 

+  32 

Pears  . 

.  174,181 

224,997 

—  23 

—  14 

Pineapple  . 

.  433,616 

602,240 

—  28 

+  39 

Total,  7  Items... 

.3,667,516 

5,727,677 

—  36 

—  5 

•  From  the  report 

for  July  1, 

1933. 

REPRESENTATIVE  STOCKS 

PER  CENT  COMPARISON 

July  1,  1934,  with  : 

July  1 

July  1 

July  1 

July  1 

Commodity 

1934 

1933 

1933 

1932 

— 

Cases  All  Sizes  . — ■ 

Peas  . 

..  679,896 

894,931 

—  24 

—  26 

Corn  . 

,.  785,575 

1,126,113 

—  30 

—  29 

Tomatoes  . 

,.  765,014 

745,257 

+  3 

—  9 

Green  and  Wax 

Beans  . 

..  406,154 

451,782 

—  10 

—  18 

Peaches  . . 

..  423,080 

839,536 

—  50 

—  2 

Pears  . 

..  174,181 

149,775 

+  16 

+  15 

Pineapple  . 

..  433,616 

525,234 

—  17 

—  21 

Total,  7  Items.. 

..3,667,516 

4,732,628 

—  23 

—  19 

COMPARISON  OF  STOCKS  OF  SEVEN  CANNED  FOODS 
IN  REPRESENTATIVE  CANNERS’  HANDS 


La  Porte  Sanitary  Flexible  Steel  Conveyor 


Let  us  help  you  solve  youi  belt  problems  by  using  our  belt  which 
is  entirely  sanitary  and  one  o(  the  most  durable  and  inexpensive 
belts  on  the  market. 

Made  of  best  galvanized  ribbon  steel  in  any  length  and  practically 
any  width  with  an  especially  strong  edge. 

Manufactured  by 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte.  Ind. 


LEONARD  SEED  COMPANY 


(Based  on  reports  from  the  same  firms  for  each  date) 


Commodity 

No.  of 
Firms 
Report¬ 
ing 

Representative  Stocks 

Sold  and  Unsold 

July  1  April  1 

1934  1934 

Per  Cent 
Change 
April  1 
to 

July  1 

1934  2nd  Qtr.  m 
ment  out  of 
ners’  hands 
pressed  in 
cent  of  1933 
Qtr.  movemen 

--  Cases 

All  Sizes  — 

Peas  . 

. 121 

217,893* 

850,259 

—  74 

40 

Corn  . 

. 148 

1,106,464 

2,591,263 

—  57 

63 

Tomatoes 

....240 

487,592 

1,441,209 

—  66 

56 

Green  &  Wax 

Beans  ... 

. 175 

668,628 

1,158,704 

—  42 

t 

Peaches  ... 

.  57 

1,858,568 

3,008,810 

—  38 

t 

Pears  . 

.  52 

200,016 

664,766 

—  70 

84 

Pineapple 

....  6 

2,141,986 

1,925,506 

+  11 

t 

No.  of 
Firms 

Commodity  Report¬ 
ing 

Representative  Stocks 

Sold  and  Unsold 

Per  Cent  Comparison 
July  1,  1934,  with: 

July  1 

1934 

July  1 

1933 

July  1 

1933 

July  1 
1932 

—  Cases 

All  Sizes  — 

Peas  . 121 

217,893* 

624,855 

—  65 

—  88 

Corn  . 148 

1,106,464 

2,401,637 

—  54 

—  78 

Tomatoes  ...240 

487,592 

866,646 

—  44 

—  65 

Green  &  Wax 

Beans  . 175 

668,628 

709,382 

—  6 

—  46 

Peaches  .  57 

1,858,568 

760,272 

+145 

—  49 

Pears  .  52 

200,016 

356,005 

—  44 

—  71 

Pineapple  ...  6 

2,141,986 

1,079,796 

+  98 

—  52 

•  Old  pack  stocks;  does  not  include  any  peas  packed  during  1934  up  to  July  1. 
t  Not  computed  ;  apparent  movement  would  be  disturbed  by  intervening  packs. 


Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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GENERAL  SUMMARY  OF  CANNING  CROP 
'  PROSPECTS  ON  lULY  15,  1934 

(Received  July  28th,  1934 ;  dated  July  25th,  1934.) 

The  following:  statements  briefly  review  the  cur¬ 
rent  releases  on  certain  commercial  canning  crops, 
the  information  relating  to  reported  conditions  on 
July  15.  Details  by  States  are  available  in  separate 
reports  on  each  crop,  any  of  which  will  be  mailed  upon 
request. 

GREEN  PEAS:  Prospective  production,  according 
to  July  15  reports  on  condition  and  probable  yields 
per  acre,  is  about  4  per  cent  higher  than  on  July  1, 
with  a  production  of  160,530  tons  now  indicated.  This 
production  would  indicate  a  pack  of  nearly  15,000,000 
cases  of  equivalent  No.  2  cans,  according  to  the  rela¬ 
tionship  between  estimated  production  and  size  of  pack 
in  past  years.  Yields  on  late  plantings  in  Wisconsin 
and  Illinois  are  turning  out  better  than  previously 
expected ;  improvement  in  prospects  in  Montana,  Utah 
and  Washington  is  also  indicated.  New  York  pros¬ 
pects  have  declined  further  since  July  1. 

SNAP  BEANS:  A  decline  of  nearly  7  per  cent  was 
registered  in  the  prospective  production  of  snap  beans 
for  manufacture  during  the  first  half  of  July.  The 
production  indicated  by  condition  of  the  crop  on  July 
15  totals  68,110  tons  compared  with  59,960  tons  pro¬ 
duced  in  1933  and  with  a  five-year  average  production 
of  73,100  tons.  Condition  of  the  crop  declined  ma¬ 
terially  in  Delaware,  Maryland,  Tennessee  and  Arkan¬ 
sas,  due  to  dry,  hot  weather  and  insect  damage. 

SWEET  CORN :  Condition  of  the  crop  on  July  15 
was  79.9  per  cent  of  normal  compared  with  78.4  per 
cent  on  July  15,  1933,  and  with  a  seven-year  average 
of  82.1  per  cent  on  July  15.  There  is  a  deficiency  of 
subsoil  moisture  in  Middle  Western  areas,  and  the  crop 
will  need  frequent  rains  to  make  satisfactory  progress. 
Chinch  bugs  continue  to  menace  late  plantings  in  Illi¬ 
nois.  Heat  and  drought  threaten  prospects  in  Mary¬ 
land,  Delaware,  Pennsylvania,  Ohio,  Michigan  and 
Nebraska. 

TOMATOES:  Condition  of  the  crop  on  July  15 
averaged  80.1  per  cent  of  normal  compared  with  71.2 
a  year  ago  and  with  a  seven-year  average  of  81.6  per 
cent.  The  crop  is  making  fairly  good  progress  in  all 
areas  except  the  Ozarks  and  Utah.  Extreme  heat  and 
lack  of  moisture  have  caused  serious  damage  to  the 


crop  in  the  Ozarks,  while  hot  weather  and  blight  have 
affected  prospects  in  Utah. 

CABBAGE  FOR  KRAUT:  The  condition  of  the 
crop  on  July  15  was  78.3  per  cent  of  normal  compared 
with  63.7  per  cent  on  July  15,  1933,  and  with  a  seven- 
year  average  of  85.7  per  cent  on  July  15.  Condition 
was  three  points  higher  on  July  15  than  on  July  1. 
Setting  of  the  plants  was  later  than  usual,  but  the  crop 
is  now  encountering  more  favorable  growing  condi¬ 
tions  and  is  making  relatively  good  progress. 

CUCUMBERS  FOR  PICKLES:  Condition  of  the 
crop  on  July  15  was  slightly  above  the  seven-year  aver¬ 
age,  or  82.7  per  cent  of  normal  compared  with  a  seven- 
year  average  of  80.3  per  cent.  The  crop  registered 
some  improvement  during  the  first  half  of  July,  with 
an  increase  of  2.1  points  in  condition  from  July  1  to 
July  15. 

BEETS:  Condition  of  the  crop  declined  3.5  points 
during  the  first  half  of  July  to  72.8  per  cent  of  normal 
on  July  15  compared  with  69.4  per  cent  on  July  15, 
1933,  and  with  a  3-year  average  of  82.9  per  cent  on 
July  15.  Poor  stands  were  secured  on  earlier  plant¬ 
ings  and  much  replanting  was  necessary. 

GREEN  LIMA  BEANS:  Condition  of  green  lima 
beans  continues  good  at  82.1  per  cent  of  normal  on 
July  15  compared  with  80.8  per  cent  on  July  15,  1933, 
and  with  a  three-year  average  of  80.5  on  July  15. 


DEATH  OF  MR.  GUST.  FOX 

Mr.  gust,  fox.  President  of  the  Waterloo  Can¬ 
ning  Company  at  Waterloo,  Wisconsin,  died  at 
his  home  in  Waterloo  Wednesday  morning, 
July  25tn,  after  a  brief  illness. 

Mr.  Fox  served  as  president  of  the  canning  com¬ 
pany  since  1907  and  was  “on  the  job”  every  day  dur¬ 
ing  the  1934  pea  canning  season.  He  also  served  for 
many  years  as  president  of  the  Farmers  and  Merchants 
State  Bank  of  Waterloo,  and  was  widely  known 
throughout  the  Middlewest  for  his  integrity,  his  keen 
business  ability  and  a  spirit  of  friendliness  toward  his 
neighbors  and  associates. 

Mr.  Fox  was  76  years  old  at  the  time  of  his  death. 
His  nephew,  Mr.  R.  W.  Fox,  Treasurer,  and  Mr.  C.  E. 
Cole,  Secretary,  will  succeed  him  in  the  active  man¬ 
agement  of  the  canning  company. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


I 


For  Sale  —  Machinery 


FOR  SALE — Homogenizers  and  Viscolizers,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co.,  Inc.,  118  N.  Water  St., 
Watertown,  Wis. 


Situations  Wanted 


POSITION  WANTED — As  Manager  of  plant  canning  pickles  and 
kraut.  Have  had  a  long  practical  experience  in  the  manu 
facture  and  sale  of  both  products.  Have  a  most  thorough  know¬ 
ledge  of  cost  accounting.  Have  installed  cost  system  on  both 
products  in  plants.  Can  give  excellent  references. 

Address  Box  B-1976  care  of  The  Canning  Trade. 


FOR  SALE— Five  250  Gallon  Bucyrus  Kettles;  Two 
Kiefer  Visco  Fillers;  Burt  &  Knapp  Labelers  (all 
sizes). 

First  Machinery  Corp.,  419  Lafayette  St.,  N.  Y. 

Wanted  —  Machinery 

WANTED— Four  closed  retorts  size  40  x  72  inches  in¬ 
cluding  crates. 

Eastern  Shore  Canning  Company 
Machipongo,  Va. 


POSITION  WANTED  -  In  Middlewest  by  packer  of  whole  tom¬ 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


Help  Wanted 

WANTED — Food  Chemist,  experienced,  research  and  analytical. 
Advise  in  full  experience  and  salary  requirements. 

Address  Box  B-1980  care  of  The  Canning  Trade, 


WANTED— Chemist,  recent  graduate.  Some  experience  with  food 
products.  Advise  full  details  including  salary  required. 

Address  Box  B-1981  care  of  The  Canning  Trade. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  insurance  against  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


Landreths^  Seeds 

This  is  just  a  reminder  that  we  want  you  to  think  of  us  wherv 
thinking  of  seeds.  Write  us  for  prices  stating  kinds  and  quanti¬ 
ties  you  ne«d  for  Fall  planting. 

D.  LANDRETH  SEED  COMPANY,  K 

Business  Established  1784  OUR  150  ANNIVERSARY  YEAR 
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PHILLIPS  SALES  COMPAIMY.  Inc. 

Brokers  and  Commission 

Gunned  ^oo^s  Ganners  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  M  A  R  Y  L  A  IV  D.  C.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


THE  1934  DIRECTORY  OF  CANNERS 

A  list  of  canners  of  the  United  States,  compiled  by  the  National  Canners  Association,  from  Statistical 
Reports  and  such  other  reliable  data.  25th  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  I  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples.  ^  RA 

The  Swings  Company,  Ridgely,  Md.  3^' 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Too  Low  Tomato  Prices — The  Situation  As  It  Is — Minimum 
Prices  That  Should  Be  Asked — Corn  Canners  Acting  Better — 
Lessons  All  Canners  Should  Learn — Canned  Foods 
Consumption  On  the  Increase. 

Foolish  selling — To  the  writer  the  most  strik¬ 
ing  thing  in  the  canned  foods  market  is  the  rather 
general-  quotation:  “Future  Tomatoes:  I’s  421/^0; 
2’s  GTVoc;  2i/Vs  95c;  3’s  $1.00;  lO’s  $3.25.”  If  this 
were  two  or  three  years  ago  when  labor  prices  of  5c 
and  6c  per  hour  were  often  paid,  and  tomato  peeling 
was  5c  per  basket,  and  stretching  just  another  can  out 
of  a  bucket  not  so  dangerous  ;  and — were  the  tomato 
crop  in  such  a  condition,  in  all  sections,  as  to  make 
practically  certain  a  good  crop,  and  pack,  those  prices 
might  contain  sense.  But  not  today;  not  with  higher 
priced  growers’  contracts ;  20c  to  25c  and  35c  per  hour 
wages;  8c  and  9c  per  bucket  for  skinning  and  the  ab¬ 
solute  necessity  of  packing  at  least  a  fair  standard  “or 
else.”  Such  quotations  on  future  tomatoes  are  mere 
tomato  madness.  There  is  only  one  thing  worse,  and 
that  is  the  darn  fool  jobbers  and  distributors  who  do 
not  lay  in  a  full  stock  at  such  real  bargain  prices.  The 
tomato  crop  is  not  good — the  acreage  is  but  not  the 
crop,  nor  the  prospects.  Everyone  in  the  east  knows 
Anne  Arundel  County  (Md.)  as  the  great  kitchen  gar¬ 
den  of  Baltimore  and  for  many  of  its  canneries.  Like 
any  good  “field  man”  we  have  long  watched  these 
growers  and  finally  had  forced  on  us  that  one  particu¬ 
lar  grower  stood  head  and  shoulders  above  all  others; 
he  is  the  best  grower  in  this  garden  spot  of  Maryland. 
He  grows  for  the  market  and  has  the  best  trade  who 
want  all  he  can  produce.  This  week,  four  days  after 
the  best  rain  we  have  had  in  more  than  a  month,  we 
stopped  to  see  him  and  thought  to  take  a  basket  of 
tomatoes  home.  About  a  truck  load  was  standing  in 
his  packing  shed — the  shabbiest  looking  lot  of  toma¬ 
toes  one  ever  saw.  He  did  not  want  us  to  have  a  bas¬ 
ket  (he’s  proud  of  his  products  as  a  rule),  “and  yet,” 
he  said,  “they  are  the  best  I  have  gotten  this  year.” 
No  one  in  this  region  has  seen  a  really  good  basket  of 
tomatoes  this  year.  That  is  the  condition  as  it  is,  in 
the  case  of  tomatoes,  here  in  August.  We  don’t  say 
it  won’t  change;  a  man’s  a  fool  to  attempt  to  predict 
anything  about  tomatoes,  in  or  out  of  the  cans  for 
that  matter.  But  in  the  face  of  a  condition  known  to 
all  wide-awake  tomato  canners,  why  such  prices  ?  There 
can’t  be  any  money  in  them,  even  under  the  most  fav¬ 
orable  of  breaks.  Then  why  offer  them?  The  basic 


prices  on  new  packed  (futures)  tomatoes  should  be, 
at  least:  I’s  50c;  2’s  75c;  2l^’s  $1.10;  3’s  $1.25,  and 
lO’s  $4.  And  if  we  were  a  tomato  canner,  and  facing 
the  cleaned  up  condition  of  the  spot  markets  every¬ 
where,  and  the  poor  promises  of  a  pack,  no  buyer  would 
ever  pry  any  tomatoes  out  of  us  at  even  those  prices ; 
we’d  hock  the  family  jewels,  if  need  be,  and  gamble 
the  market  at  least  10c  higher.  And  if  we  could  hold 
until  the  rush  of  deliveries  was  over,  just  after  the 
finish  of  the  canning  season,  we  know  we  would  get  it, 
and  probably  much  better.  Selling  a  “Hope”  is  a 
gamble,  but  we  would  want  the  odds. 

The  corn  canners  are  not  acting  like  the  tomato  can¬ 
ners.  They  “upped”  their  prices  on  futures  a  long 
time  ago — -25  per  cent  to  30  per  cent  above  normal 
future  asking  prices — and  now  most  of  them  have  en¬ 
tirely  withdrawn  from  the  market!  That  was  a  won¬ 
derful  job  the  corn  canners  did  in  cleaning  up  the  heavy 
carry-over,  but  at  least  they  learned  a  lesson  from  the 
below-cost  prices  they  were  forced  to  take  in  starting 
this  clean-up;  and  now  they  are  acting  sensibly. 

We  could  go  on  and  show  the  same  darnfoolishness 
in  the  case  of  the  string  bean  canners  and  their  prices 
this  spring — the  only  item  on  which  the  buyers  seem 
to  have  been  able  to  stampede  the  canners  this  season 
— at  least  thus  far;  but  compassion  and  charity  urge 
otherwise.  They  have  suffered  enough  without  hav¬ 
ing  it  “rubbed  in.”  But  let  the  tomato  canners,  and 
the  corn  canners,  and  all  other  canners,  take  a  lesson 
from  these  unfortunate  and  foolish  bean  canners  who 
sold  their  packs — at  the  beginning  of  the  season,  not 
after  a  huge  surplus  had  been  piled  up,  mark  you — at 
less  than  cost.  Because  “they  thought”  the  crop  was 
going  to  be  big!  Again  we  tell  you  all:  in  the  thor¬ 
oughly  cleaned-up  condition  of  the  spot  market,  wait 
until  you  know  the  crop  and  pack  will  be  large  before 
giving  all  the  benefits  to  the  buyers. 

This  is  the  great  year  of  disappointments  in  crops. 
Old  Dame  Nature  seems  determined  to  put  presumptu¬ 
ous  man  in  his  place,  and  to  teach  him  a  lesson  on  the 
crime  of  destroying  her  largesses  in  crop  yields,  par¬ 
ticularly  when  humans  and  animals  in  other  regions 
are  starving  or  in  want.  In  no  country  on  the  face 
of  the  globe  is  she  more  lavish  in  her  bounties,  and  in 
the  varieties,  and  she  does  not  accept  man’s  bungling 
distribution  as  an  excuse,  and  particularly  is  she  en¬ 
raged  when  the  destruction  is  done  for  the  sake  of 
making  a  profit.  The  profit  would  come  and  should 
come  from  proper  and  sensible  distribution,  not  from 
destruction  while  people  starve.  She  is  not  opposed 
to  profit;  she  knows  it  is  necessary  to  encourage  pro¬ 
duction,  but  not  excessive  profit,  and  not  criminal 
profit. 


22 


THE  CANNING  TRADE 


Augiist  6, 193U 


One  more  note  for  your  market  guidance :  Note  that 
some  of  the  early  packs  on  the  Coast  are  already  sold 
out — practically  gone!  Consumption  of  canned  foods 
marches  on,  in  full  force,  and  apparently  gaining  every 
day.  Bear  that  in  mind,  when  you  sell,  and,  further, 
that  if  you  do  not  care  for  a  profit,  some  other  canners 
of  the  same  product  may  want  and  need  it.  A  little 
thoughtfulness — charity,  if  you  choose — would  prove 
a  great  market  stimulant. 

s  Jit 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Con'espondent  of  “The  Canning  Trade” 

M2rket  Generally  Steady — Salmon  Declines  in  Face  of  Closed 
Season  in  1935  for  Bristol  Bay — Tomatoes  Unchanged — Beans 
Up — Some  Future  Corn  Business — Packing  Free-stone  Peaches 
in  Effort  to  Sell  Flavor  Over  Appearance — Grapefruit  Short — 
U.  S.  Intercoastal  Freight  Conference  Disbands. 

New  York,  August  3,  1934. 

HE  SITUATION — Fairly  steady  markets  for  the 
general  list  of  canned  foods  have  prevailed  dur¬ 
ing  the  week,  with  business  showing  a  slight 
upturn  in  a  number  of  lines.  Salmon  is  still  rather 
uncertain,  with  buyers  still  anticipating  further 
price  reductions.  Canned  pears  eased  off  slightly; 
apricots  were  firmer,  and  the  general  line  of  canned 
vegetables  showed  little  change. 

THE  OUTLOOK — Buyers  are  covering  in  slightly 
better  volume,  but  are  still  rather  bearish  in  their 
views  regarding  probable  consumption  during  the 
coming  season,  due  to  the  substantially  higher  prices 
in  effect  on  most  items.  Short  deliveries  of  both 
Alaska  and  sweet  peas  are  indicated  in  most  in¬ 
stances,  and  Southern  packs  will  have  a  wider  sale. 

SALMON — Reports  indicating  that  Bristol  Bay 
would  be  closed  to  commercial  fishing  during  1935 
indicate  that  the  current  season’s  pack  of  reds,  to¬ 
gether  with  the  carry  from  1933,  will  have  to  suffice 
for  the  trade’s  requirements  until  early  in  1936.  Not¬ 
withstanding  this  bullish  development,  canners,  who 
had  cut  their  price  on  reds  to  $1,60,  f.  o.  b,  coast, 
further  lowered  their  price  views  by  offering  to  ab¬ 
sorb  the  full  differential  between  all  rail  and  water 
shipments  in  an  effort  to  speed  up  spot  sales.  Other 
grades  have  softened  in  sympathy  with  reds,  and  it 
is  evident  that  notwithstanding  the  disquieting  re¬ 
ports  emanating  from  Alaska  during  the  progress 
of  the  Pacific  Coast  strike  the  pack  this  season  is 
running  substantially  in  excess  of  earlier  predictions. 
British  Columbia  reports  the  largest  pack  since  1931, 
with  the  quantity  in  cans  up  to  the  middle  of  July 
about  50  per  cent  in  excess  of  the  pack  up  to  the 
corresponding  date  a  year  ago. 

COMMUNITY  PACKING — Canners  and  distribu¬ 
tors  alike  are  concerned  over  reports  from  all  over 
the  country  regarding  the  establishment  of  commun¬ 
ity  canning  plants,  as  part  of  the  general  relief  and 
recovery  drive.  These  local  plants,  many  of  them 
in  reality  small-scale  canneries  with  modern  packing 


equipment,  will  pack  considerable  quantities  of  fruits 
and  vegetables  this  year,  and  some  concern  is  ex¬ 
pressed  over  the  probable  effect  of  this  new  source 
of  supply  upon  the  demand  for  commercial  packs. 

SOUTHERN  TOMATOES— Continued  quiet  is  re¬ 
ported  in  Southern  tomatoes,  both  spots  and  futures, 
with  prices  unchanged  on  all  sizes,  but  spots  showing 
some  signs  of  easiness.  California  tomatoes  are  like¬ 
wise  neglected,  with  the  relatively  high  prices  asked 
for  new  packs  discouraging  buying.  Standard  solid 
pack  21/2S  are  quoted  at  $1.40  per  dozen,  f.  o.  b. 
coast  cannery. 

STRINGLESS  BEANS— Canners  who  booked  a 
good  volume  on  new  pack  at  low  prices  at  the  start 
of  the  season  are  now  rueing  their  impetuosity,  and 
the  market  has  moved  up  with  a  number  of  sellers 
entirely  withdrawn  due  to  crop  damage.  For  prompt 
shipment,  packers  quote  72i/4c  per  dozen  for  2s,  with 
10s  up  to  $3,50  per  dozen,  f.  o,  b,  cannery.  Buyers 
took  large  quantities  at  prices  considerably  under 
these  levels,  and  buying  interest  has  fallen  off  pend¬ 
ing  further  data  on  the  extent  of  the  crop  damage. 

CORN — There  has  been  some  quiet  buying  of  corn 
futures  during  the  week,  distributors  taking  on  mod¬ 
erate  commitments  in  anticipation  of  a  higher  mar¬ 
ket  if  current  reports  of  drought  damage  to  the 
growing  crops  materialize.  The  spot  market,  how¬ 
ever,  has  not  felt  the  impetus  of  this  buying,  and 
prices  are  unchanged,  under  slack  demand.  Reports 
from  Western  packing  areas  indicate  that  the  can¬ 
ning  corn  crop  is  already  showing  signs  of  extensive 
drought  damage,  but  thus  far  the  outlook  for  crops 
in  the  East  continues  fairly  favorable. 

FLAVOR  VS.  APPEARANCE — Several  California 
canners  will  tempt  fate  this  year  and  pack  yellow 
free-stone  peaches  in  another  attempt  to  sell  the 
Eastern  consumer  on  the  idea  of  taste  vs.  appearance 
in  canned  fruit.  Yellow  clings  have  for  years  domi¬ 
nated  the  California  canned  peach  market,  and  while 
these  peaches  are  all  that  can  be  asked  for,  from 
the  standpoint  of  “eye  appeal,”  they  are  far  from 
the  ultimate  from  the  standpoint  of  taste,  in  many 
instances.  Harcourt,  Greene  Company,  San  Fran¬ 
cisco,  this  week  put  out  prices  for  Oakland  Packing 
Corporation  on  the  following  basis: 


8  oz.  Is  2%s  10s 

Fancy  . . .  $  .95  $1.60  $5.25 

Choice  .  $  .55  .90  1.40  4.60 

Standard  .  .80  1.25  4.25 

Standard  in  Water .  .  1.17%  3.90 

Water  .  1.071/2  3.40 

Firm  Pie .  .  .  3.60 


A  number  of  other  California  canners  are  expected 
to  pack  frees  in  limited  volume  this  season,  and  their 
Eastern  sales  representatives  will  make  an  effort  to 
reopen  the  markets  for  this  variety. 

GRAPEFRUIT — A  shortage  of  canned  grapefruit 
is  looming,  with  Florida  packers  practically  entirely 
sold  out,  and  the  market  up  to  $1,20  per  dozen  on 
last  sales.  Juice  has  been  completely  cleaned  out  of 
packers’  hands  for  the  past  fortnight. 

APRICOTS — The  outlook  for  canned  apricots  is 
decidedly  strong,  with  packers  of  the  dried  fruit 
competing  strongly  with  canners  for  fruit.  The  mar- 
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ket  for  choice  21/28  has  moved  up  to  $1.85  per  dozen, 
coast,  under  limited  offerings,  and  it  appears  that 
this  grade  will  be  about  a  25c  seller  at  retail  during 
the  coming  season. 

PINEAPPLE — Stocks  of  Hawaiian  pineapple  are 
reaching  Eastern  distributing  centers  in  larger 
volume,  with  the  breaking  of  the  strike  of  dock 
workers  at  San  Francisco,  and  a  fair  consuming  de¬ 
mand  is  reported,  with  prices  holding  fairly  firm. 
Several  hundred  thousands  of  cases  have  been  landed 
at  Los  Angeles  during  the  past  month,  largely  for 
shipment  East. 

CANNED  FOODS  FREIGHTS— Effective  July  31 
at  midnight  the  U.  S.  Intercoastal  Conference  went 
out  of  existence,  and  efforts  to  reorganize  the  con¬ 
ference  having  proven  fruitless  thus  far,  shippers 
and  receivers  of  canned  foods  in  the  intercoastal 
trade  are  watching  the  situation  with  the  closest  in¬ 
terest  in  anticipation  of  later  revising  of  freight  rate 
schedules,  and  possible  reductions  in  canned  foods 
rate  levels.  It  is  understood,  however,  that  no  rate 
changes  will  be  permitted  by  the  Shipping  Board 
Bureau  of  the  Department  of  Commerce  until  after 
December  1.  It  is  hoped  in  some  circles  that  the  re¬ 
vised  set-up  of  the  intercoastal  carriers  will  be  in  the 
form  of  differential  services,  permitting  shippers  to 
obtain  the  benefit  of  reduced  rates  on  the  slower 
lines  with  less  sailing  frequency.  Under  the  former 
arrangement,  the  fast  modern  vessels  carried  the 
same  rate  as  the  slower  types  of  boats,  with  the  large 
lines  holding  the  smaller  interests  in  line  through  a 
monthly  revenue  pool,  disbursed  to  these  small  lines 
in  consideration  of  their  adhering  to  the  class  “A” 
schedule  of  freight  rates. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

More  Proof  of  New  Deal’s  Success — General  Market  Strong — 
Tomatoes  Improve — Extreme  Heat  Damaging  Corn. 

Chicago,  Ill.,  August  3,  1934. 

IS  THE  NEW  DEAL  WORKING— Here  are  some 
more  proofs  —  a  few  head-lines  from  the  financial 
pages  of  the  daily  newspapers  the  last  couple  of 
days : 

“Life  Insurance — new  business  17  per  cent  great¬ 
er  than  corresponding  period  of  1933.” 

“Lumber  orders — show  20  per  cent  gain.” 

“Ill  firms  report  larger  earnings.” 

“Kroger  Grocery  puts  Common  on  $1.60  annual 
basis.” 

“Rail  freight  shows  new  increase.” 

“Proctor  Gamble’s  Net  for  the  year  25  per  cent 
greater.” 

“Montgomery-Ward  net  profits  for  June  were  ap¬ 
proximately  one-half  million  compared  with  a  loss 
of  $300,000.00  June  last  year.” 

“Borg-Warner’s  net  up  sharply.” 

How  can  the  knockers  continue  to  knock  in  the  face 
of  this  daily  evidence? 


GENERAL  MARKET — The  undertone  is  one  of  de¬ 
cided  strength.  Many  in  the  trade  realize  that  it  is 
advisable  to  cover  forward  requirements  with  the  re¬ 
sult  that  a  goodly  volume  of  business  is  daily  being 
recorded.  As  the  season  develops,  it  looks  like  a  strong 
market  all  along  the  canned  food  line.  If  there  are 
any  weak  spots  in  the  situation  (or  if  any  develops)  it 
cannot  be  discerned  now. 

EVAPORATED  MILK  —  This  item  together  with 
most  other  dairy  products  have  shared  in  a  stronger 
market  brought  about  primarily  by  the  drouth  which 
has  severely  curtailed  dairy  production.  The  govern¬ 
ment  figures  show  there  was  11  per  cent  less  evapo¬ 
rated  milk  packed  the  first  six  months  as  compared 
with  the  like  period  in  1933.  It  is  said  that  stocks  in 
evaporators’  hands  are  very  light.  Everyone  has  been 
expecting  an  advance  in  the  market  the  last  month  or 
two  but  the  various  meetings  and  negotiations  of  this 
branch  of  the  industry  with  the  Department  of  Agri¬ 
culture  has  more  or  less  “mixed  up”  the  picture.  Vita¬ 
min  D  and  Irradiated  Milk  seems  to  have  met  with  a 
ready  consumer  acceptance. 

SAUER  KRAUT — Growing  conditions  for  the  past 
two  months  have  been  so  unfavorable  that  most  can- 
ners  have  withdrawn  from  the  future  market.  On  ac¬ 
count  of  the  drouth  and  heat,  the  cabbage  crop  has 
simply  stood  still  or  gone  back.  Future  kraut  is  quoted 
generally  on  the  basis  of  $1.10  for  No.  21/2  size  al¬ 
though  here  and  there  are  canners  who  will  confirm 
at  less.  The  spot  market  is  very  closely  cleaned  up  and 
strictly  fancy  sauer  kraut  is  held  at  the  same  basis  as 
futures,  i.  e.,  $1.10. 

TOMATOES — The  continued  drouth  and  hot  wea¬ 
ther  has  damaged  the  tomato  crop  in  Indiana  and  sur¬ 
rounding  states.  A  careful  examination  of  field  after 
field  shows  that  the  first  setting  of  tomatoes  is  quite 
light.  Many  blossoms  have  simply  dried  up  and  burnt 
up.  Tomatoes,  of  course,  are  hot  weather  plants  but 
it  is  going  to  take  a  long  and  late  fall  for  most  canners 
throughout  this  district  to  obtain  anywhere  near  nor¬ 
mal  yields. 

In  the  Ozarks,  reports  are  very  discouraging.  Up 
to  but  three  days  ago,  it  was  a  case  of — no  rain  and 
continued  hot  weather.  What’s  happened  in  the  last 
3  days,  do  not  know. 

The  market  in  Indiana  has  strengthened.  Canners 
who  sold  No.  2  tin  standards  (1934  packing)  at  70c 
have  apparently  been  run  to  cover.  75c  seems  to  be 
bottom.  No.  21/4  standards  range  from  95c  to  $1.00 
with  No.  10  standards  at  $3.00  all  F.  0.  B.  Indiana 
points. 

A  few  Indiana  canners  will  start  packing  in  a  very 
small  way  in  the  next  few  days  but  it  will  be  about 
the  middle  of  the  month  before  the  season  can  be  said 
to  be  really  on. 

PEAS — As  reported  in  this  column  last  week,  the 
Northern  sections  of  Wisconsin  were  hit  badly  on  their 
lates.  The  hot  and  dry  weather  reduced  an  otherwise 
brilliant  prospects  full  50  per  cent.  The  market  on 
peas  is  firm.  Daily  buying  prevails.  Some  sizeable 
business  is  passing,  particularly  on  the  following  num¬ 
bers:  No.  2  tin  standard  No.  5  sweets  at  $1.10  can¬ 
nery;  No.  2  extra  standard  No.  4  sweets  at  $1.25  can- 
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nery ;  No.  2  tin  extra  standard  No.  3  Alaskas  at  $1.35 
cannery;  No.  2  tin  standard  No.  3  Alaskas  at  $1.20 
cannery.  No.  10  tin  peas  and  No.  1  tin  peas  are  by 
no  means  plentiful  and  some  buyers  have  been  scurry¬ 
ing  around  to  locate  their  wants  in  ’em. 

CORN — Hot,  blistering  and  torrid  weather  with 
high  temperatures,  will  not  (and  has  not)  ever  pro¬ 
duced  a  corn  crop.  In  many  sections  of  the  middle 
west,  full  half  of  the  acreage  will  not  be  fit  for  har¬ 
vesting.  In  the  largest  corn  growing  district  of  Il¬ 
linois,  prospects  are  from  50  to  60  per  cent  of  a  nor¬ 
mal  crop.  As  a  prominent  factor  remarked,  “It’s  a 
good  thing  corn  acreage  was  increased  this  year  as  it 
certainly  will  be  needed  as  the  yield  will  be  very  light.” 
It  is  quite  difficult  to  buy  No.  2  standard  corn  these 
days  even  at  75c  cannery.  Fancy  whole  grain  both 
Golden  Bantam  and  white  have  been  in  heavy  demand 
and  full  top  prices  have  been  obtained.  All  in  all,  it 
looks  as  if  corn  might  record  much  higher  levels  than 
today’s  ruling  quotation. 

ANNUAL  CONVENTION— The  other  week  when 
it  was  announced  that  the  convention  would  be  held 
again  in  Chicago  very  favorable  comment  was  heard 
around  the  market.  Everyone  realizes  that  Chicago 
is  a  central  point  and  the  Hotel  Stevens,  a  very  con¬ 
venient  hostelry.  Indeed  more  business  can  be  accom¬ 
plished  in  a  shorter  space  of  time  with  everything 
under  the  Big  Tent  than  any  other  place.  Here’s  hop¬ 
ing  the  National  Canners  Association  and  Allied  In¬ 
dustries  will  come  to  Chicago  every  January  for  many 
years  to  come. 

jt 

GULF  STATES  MARKET 

Dy  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimpers  Prepare  for  Season  Opening — Okr^  Crop  Fares  Well 
Despite  Drought — Southern  Canners  Shirk  Sweet  Potato  Pack¬ 
ing — Mrs.  C.  M.  Luce  Dead. 

Mobile,  Ala.,  August  3rd,  1934. 

SHRIMP — The  shrimp. closed  season  for  the  can¬ 
ning  of  shrimp  expires  in  Alabama  on  August 
1st  and  shrimp  may  be  canned  legally  in  Ala¬ 
bama  on  and  after  that  date  and  the  canneries  in 
Bayou  La  Batre,  Ala.,  will  start  on  August  1st. 

The  Mississippi  and  Louisiana  closed  season  does 
not  expire  until  August  15th,  therefore  Alabama  has 
a  two  week  start  of  canning  operation,  which  some 
years  proves  to  be  quite  an  advantage. 

The  shrimpers  have  been  busy  repairing  and  over¬ 
hauling  their  boats  and  nets  and  are  now  ready  to 
start  as  soon  as  the  season  opens. 

The  shrimp  pack  this  year  will  start  under  ideal 
conditions,  as  the  canneries  have  empty  warehouses 
and  the  stock  held  by  brokers,  jobbers  and  retailers 
is  low,  so  the  outlook  from  a  sales  standpoint  is  very 
bright,  but  it  is  hard  to  say  what  production  has  in 
store  for  us.  If  shrimp  are  going  to  be  as  scarce  as 
other  sea  foods  are  at  present,  the  pack  will  be  very 
light. 

The  new  pack  of  shrimp  is  being  quoted  at  $1  per 
dozen  for  No.  1  small;  $1.05  per  dozen  for  No.  1 


medium  and  $1.10  per  dozen  for  No.  1  large,  f.  o.  b. 
factory. 

OKRA — The  okra  pack  is  well  under  way  now  and 
while  the  dry  spell  has  affected  other  vegetables,  yet 
okra  can  withstand  a  good  deal  of  drought  and  it 
has  not  shown  any  bad  effects  up  till  now.  Then  too, 
we’ve  had  some  showers  this  past  week,  which  has 
helped  considerably. 

The  okra  pack  is  not  a  very  important  one,  but  it 
fills  in  very  nicely  at  this  time  of  the  year  and  it 
sells  well  in  limited  quantities. 

The  price  on  okra  has  been  reduced  and  it  is  now 
being  quoted  at  90c  per  dozen  for  No.  2  cut  okra; 
$1.15  per  dozen  for  No.  21/^  and  $3.75  per  dozen  for 
No.  10,  f.  o.  b.  cannery. 

BEANS — The  bean  pack  is  the  most  important 
of  the  vegetable  packs  of  this  section  and  one  that 
we  are  proud  of,  because  we  must  produce  the  best 
to  be  had  or  our  product  would  not  be  able  to  bring 
the  price  that  it  does,  which  is  invariably  a  premium 
over  those  produced  in  other  sections.  The  pack  this 
year  was  of  unusually  fine  quality  and  the  canners 
report  that  they  are  pretty  well  sold  out  on  thorn, 
which  is  something  that  doesn’t  happen  often. 

The  price  of  cut  stringless  beans  is  80c  per  dozen 
for  No.  2;  $1.10  per  dozen  for  No.  2V2  and  $4  per 
dozen  for  No.  10,  f.  o.  b.  factory. 

SWEET  POTATOES — This  is  a  pack  that  has  been 
a  mighty  difficult  matter  to  make  a  go  of  in  this  sec¬ 
tion  and  with  few  exceptions  it  always  ended  in  The 
“Red.” 

The  Dorgan-McPhillips  Packing  Corporation  of 
this  city  have  announced  that  they  have  sold  out  of 
sweet  potatoes  and  will  stay  out,  because  they  don’t 
intend  to  pack  any  more,  which  adds  another  to  the 
list  of  packers  that  have  tried  it  and  couldn’t  make 
a  go  of  it. 

WIFE  OF  PROMINENT  CANNER  DEAD— The 
wife  of  Mr.  Gregory  M.  Luce,  who  operates  the  Luce 
Packing  Company,  at  Lucedale,  Miss.,  died  suddenly 
July  30th  at  her  summer  home  across  the  bay  in 
Point  Clear,  Ala.  Mrs.  Luce  was  very  active  in  the 
civic  and  social  life  of  Mobile  and  was  very  popular 
in  the  circles  in  which  she  moved. 

Mr.  Luce  is  one  of  the  leading  vegetable  canners  of 
this  section  and  operates  a  big  farm  and  cannery  at 
Lucedale,  but  resides  and  makes  his  headquarters  in 
Mobile. 

CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Quite  Active — Freight  Moving  Freely — Interest  Cen¬ 
tering  on  Peaches  and  Pears — Some  Old  Peaches  Left  but  no 
Pears — New  Fruits  Already  Sold  Up — New  Salmon  Prices — 
Interest  in  Tuna 

San  Francisco,  August  2,  1934. 

A  CTIVE — The  canned  foods  market  has  witnessed 
considerable  activity  during  the  past  few  days 
/  \  as  a  result  of  the  posting  of  prices  on  new  pack 

fruits  and  salmon,  and  the  pronounced  clearing  of  the 


August  6,  193j^ 


THE  CANN  INC  TRADE 


25 


shipping  strike  situation.  Considerable  business  has 
been  booked  and  delivery  snarles  have  been  untangled, 
to  the  relief  of  both  packer  and  distributor.  Packing 
operations  are  also  getting  into  stride,  so  that  all 
branches  of  the  industry  are  active. 

While  a  complete  settlement  of  the  longshoremen’s 
strike  has  not  been  made  at  this  writing,  an  announce¬ 
ment  to  this  effect  is  expected  at  any  time.  In  the 
meantime,  teamsters  have  returned  to  work  and 
freight  is  being  moved  at  San  Francisco  and  other 
Pacific  Coast  ports  in  a  normal  manner.  The  sailing 
schedules  of  vessels  have  been  resumed  and  freight 
shipments  are  again  being  handled  without  delay. 
Dock  and  marine  workers  are  still  on  strike,  but  agree¬ 
ments  are  being  reached  to  submit  all  differences  to 
arbitration.  Now  that  the  situation  has  clarified, 
thinking  members  of  the  various  communities  involved 
are  wondering  which  faction  displayed  the  more  com¬ 
mon  sense,  the  strikers  who  resorted  to  violence  to 
direct  attention  to  their  grievances,  or  the  so-called 
patriotic  vigilantes  who  raided  halls  and  meeting 
places,  destroying  property,  and  who  continue  to  loudly 
demand  deportation  of  those  whose  political  ideas  do 
not  parallel  their  own. 

PRICES — Spot  prices  on  canned  fruits  for  July  and 
August  deliveries  made  their  appearance  under  date 
of  July  23,  succeeding  the  old  familiar  formal  opening 
prices,  and  quite  an  active  business  has  since  been 
booked  on  some  lines.  Interest  is  centering  largely  on 
peaches  and  pears,  since  the  packing  of  apricots  has 
been  over  for  some  time  and  a  very  considerable  part 
of  the  pack  has  already  been  disposed  of.  While  old- 
pack  peaches  are  still  available  in  quantities,  assort¬ 
ments  are  badly  broken  and  much  of  the  business  now 
being  booked  is  on  sizes  and  grades  that  have  been  off 
the  market  for  some  time.  The  1933  pack  of  pears 
has  about  been  moved  and  interest  is  being  centered 
largely  on  the  new  pack,  which  will  shortly  be  ready 
for  delivery. 

Unsold  stocks  of  cling  peaches  on  July  1  amounted 
to  1,488,817  cases,  reduced  to  a  No.  21/2  basis,  accord¬ 
ing  to  a  report  of  the  Cling  Peach  Control  Committee, 
and  it  is  also  announced  that  an  excellent  business  was 
booked  during  the  month,  with  buyers  sensing  higher 
prices. 

MANY  NEW  PACKS  SOLD  UP— An  interesting 
feature  of  the  new  lists  is  the  number  of  items  in  new 
pack  fruits  that  are  already  sold  up,  particularly  in 
apricots.  The  list  of  the  California  Packing  Corpo¬ 
ration,  for  example,  reflects  a  sold-up  condition  on  No. 
2y^  choice  apricots,  both  peeled  and  unpeeled;  No.  2 
tall  choice,  peeled  and  unpeeled;  No.  2  tall  standard, 
unpeeled;  No.  1  tall  choice,  peeled  and  unpeeled;  buf¬ 
fet  choice,  peeled  and  unpeeled,  and  No.  10  choice, 
peeled.  It  is  likewise  sold  up  on  No.  1  tall  choice, 
sliced.  This  firm  is  also  getting  sold  up  on  some  of 
its  berry  lines  of  Oregon  and  Washington  packing.  It 
is  no  longer  offering  red  raspberries  in  buffet  fancy  or 
strawberries  in  No.  1  tall  fancy,  buffet  fancy.  No.  10 
fancy  or  No.  10  water. 

SALMON — Opening  prices  on  Alaska  canned  sal¬ 
mon  were  named  recently  by  leading  Pacific  Coast  in¬ 


terests,  with  a  fair  volume  of  business  resulting.  The 
quotations  of  the  California  Packing  Corporation  and 
others  having  nationally  advertised  brands  are  as  fol¬ 
lows:  No.  1  tall  Alaska  reds,  $1.70;  Alaska  Kings, 
$1.45;  Coho  or  medium  red,  $1.35;  pinks,  $1.10,  and 
chums,  $1.00.  Flat  halves,  Alaska  red  sockeyes,  $1.25. 
These  prices  have  proved  more  or  less  of  a  surprise  as 
a  $2  price  on  reds  had  been  predicted,  owing  to  in¬ 
creased  packing  costs.  Buyers  are  wondering  what  is 
wrong  and  packers  are  in  about  the  same  state  of 
mind.  The  low  price  was  brought  about  by  some  of 
the  smaller  interests  who  contended  that  shipments  of 
salmon  had  been  held  by  the  longshoremen’s  strike  and 
who  expressed  fear  that  the  new’  pack  would  come  in 
for  scant  attention  unless  the  price  was  made  very 
attractive.  Conservative  packers  express  the  belief 
that  early  business  will  prove  good  and  that  as  soon 
as  the  smaller  interests  have  moved  a  fair  portion  of 
their  holdings,  higher  prices  may  be  expected.  Several 
of  the  smaller  canners  are  offering  reds  at  $1.65.  Re¬ 
ports  from  Alaska  indicate  that  a  good  pack  of  reds 
and  pinks  is  being  made.  The  prices  on  the  1934  pack 
also  apply  to  spot  stocks  where  available. 

TUNA — Considerable  interest  in  tuna  fish  has  been 
shown  of  late,  this  being  the  season  when  this  moves 
in  the  largest  quantities.  Sardines  have  also  been 
coming  in  for  added  attention,  particularly  the  better 
packs.  Most  of  the  cheap  sardines  have  been  moved, 
giving  the  quality  pack  a  better  chance.  Packing  will 
be  resumed  in  the  Monterey  district  the  first  of  August. 

TOMATOES — The  acreage  devoted  to  tomatoes  for 
manufacture  in  California  is  about  fifty  per  cent  larger 
than  a  year  ago,  but  a  corresponding  increase  in  the 
pack  is  scarcely  to  be  expected,  unless  growing  condi¬ 
tions  are  ideal  from  now  on.  In  general,  the  crop 
seems  to  be  in  good  shape,  but  the  drought  suggests  a 
short  season. 

NOTES 

The  Corning  Olive  Growers  Association  has  aw’arded 
contracts  for  the  erection  of  a  canning  and  packing 
plant  at  Corning,  Calif. 

The  Western  States  Grocery  Company,  wholesale 
grocers,  has  opened  a  warehouse  at  San  Rafel,  Calif., 
with  Larry  Cardinal  as  manager. 

Shipments  of  canned  pineapple  from  the  Hawaiian 
Islands  during  the  first  six  months  of  the  year  amount¬ 
ed  to  3,710,980  cases,  as  against  3,488,995  cases  a  year 
ago.  June  shipments  w'ere  especially  large,  approxi¬ 
mating  865,000  cases. 

The  announcement  has  been  made  that  w'hile  J.  C. 
Ainsley  has  retired  as  president  of  the  J.  C.  Ainsley 
Packing  Company,  and  this  firm  is  no  longer  engaged 
in  the  canning  business,  the  company  will  continue  to 
carry  on  an  export  business.  This  concern  has  a  large 
business  with  British  interests  and  arrangements  have 
been  made  to  continue  serving  this  old-established 
trade  as  in  the  past.  In  the  realignment  of  the  com¬ 
pany,  F.  V.  Perrott  has  assumed  the  office  of  president 
and  W.  N.  Lloyd  has  been  made  vice-president. 
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Crop  Reports 

(  Continued  from  Page  S ) 

PEAS 

BELLEVUE,  MD.,  July  28th,  1934 — Crop  in  this 
section  was  unusually  good. 

CIRCLE VILLE,  OHIO,  July  25th,  1934 — Crop  very 
short. 

CAMBRIA,  WIS.,  July  30th,  1934 — Completed  our 
pack  July  16th.  Alaskas  were  but  25  per  cent  of  nor¬ 
mal  ;  Sweets  35  per  cent  of  normal. 

BEANS 

NORTH  AUBURN,  ME.,  July  26th,  1934— String¬ 
less:  Not  many  planted  in  this  section  this  year. 

Green  Pod  and  Wax:  Just  coming  to  the  factory  this 
week-end ;  next  week,  if  weather  holds  good,  will  see  a 
lot  come  in.  More  acreage  in  this  section  than  in 
.years  past. 

PORTLAND,  ME.,  July  31st,  1934 — Stringbeans: 
Pack  has  just  started  in  this  State.  We  have  had  two 
very  nice  rains  occurring  last  Friday  and  Saturday 
which,  in  our  opinion,  saved  the  crop.  If  these  rains 
had  not  occurred  as  they  did,  and  had  there  not  been 
rain  for  one  or  two  weeks,  the  crop  would  have  been 
ruined. 

WATERVILLE,  ME.,  July  28th,  1934— We  have 
just  had  20  hours  of  steady  rain,  which  was  badly 
needed.  This  will  insure  the  crop. 

BELLEVUE,  MD.,  July  28th,  1934 — Our  vines  are 
fine,  but  most  of  the  blossoms  have  dropped  off, 
caused  apparently,  from  excessive  heat.  We  have 
had  rains  and  some  cooler  weather.  Prospects  look 
brighter. 

NEW  ERA,  MICH.,  July  25th,  1934— Intense  heat, 
and  drought  impairing  yield  prospects,  which  hitherto 
were  promising. 

VINELAND,  N.  J.,  July  30th,  1934— Stringbeans : 
Showing  a  lot  of  damage  done  by  beetle.  Short  crop. 

PUMPKIN 

UNDERWOOD,  IND.,  July  30th,  1934— Suffered  a 
big  damage  in  last  few  days.  Crop  will  be  short  in 
this  section. 

SPINACH 

BELLEVUE,  MD.,  July  28th,  1934  — We  had  the 
largest  acreage  and  best  prospects  for  a  bumper  crop 
of  early  spinach  wiped  from  the  map  during  Febru¬ 
ary  by  excessive  cold.  The  wet  weather  that  followed 
followed  made  us  six  weeks  late  in  spring  planting, 
resulting  in  fair  crop  from  same. 

FRUIT 

NEW  ERA,  MICH.,  July  25th,  1934— Red  Cherries: 
Our  pack  will  exceed  1933’s  by  20  per  cent.  Quality 
is  excellent. 

SALEM,  ORE.,  July  25th,  1934 — Pears:  Crop  this 
year  is  about  the  same  size  as  last  year,  and  the 
canned  pack  will  be  approximately  the  same  size, 
namely  2,500,000  cases.  Last  year’s  pack  was  sold 
up  completely  and  every  indication  leads  to  our  belief 


that  this  year’s  pack  will  likewise  be  sold  up  quite 
rapidly.  Pears  are  the  finest  quality  it  has  ever  been 
our  privilege  to  pack.  This  was  due  to  the  fine  grow¬ 
ing  weather  all  through  the  early  months  and  up  to 
harvesting,  which  is  being  done  at  the  present  time. 
The  harvesting  is  about  one  month  earlier  than  nor¬ 
mal.  Growers  are  receiving  $35  and  $40  a  ton  this  year 
against  $15  last  year.  This  was  brought  about  by  a 
shortage  in  California,  which  forced  California  opera¬ 
tors  into  the  Northwest  to  secure  their  requirements. 

Prunes :  The  Italian  type  for  canning  and  drying  is 
also  about  a  month  earlier  in  the  matter  of  harvest¬ 
ing,  and  we,  no  doubt,  will  start  on  them  about  August 
15th.  Crop  is  about  the  same  as  last  year,  although 
the  quality  will  be  superior  to  any  of  recent  years. 
Last  year’s  crop  sold  out  in  a  hurry  and  by  December 
15th  last  year  every  prune  was  out  of  the  growers 
hands  and  the  canned  product  held  by  the  canners 
were  practically  all  sold  by  that  time.  We  start  the 
season  without  a  case  of  surplus  or  a  pound  of  the  dried 
fruit  available  in  the  Nortwest  from  the  last  year’s 
pack. 

Blackberries :  The  Evergreen  blackberries  are  being 
harvested  at  the  present  time,  and  due  to  unusual 
growing  weather,  they  are  likewise  the  finest  we  have 
seen  in  years.  Crop  is  about  the  same  as  last  year, 
although  the  rain  last  year  prevented  the  crop  from 
being  harvested,  and  most  of  the  packers  made  a  short 
delivery. 

HIGHLANDS,  TEX.,  July  24th,  1934— Figs:  Acre¬ 
age  in  1934  is  estimated  at  2,250  acres  compared  to  an 
acreage  of  16,000  acres  in  1929.  Yield  in  1934  will 
approximate  3,500,000  pounds.  This  yield  is  esti¬ 
mated  at  50  per  cent  of  a  normal  yield  from  the  2,250 
acres.  The  Texas  supply  of  old  figs  is  entirely  de¬ 
pleted.  This  is  the  first  time  this  condition  has  exist¬ 
ed  in  the  past  10  years. 

SPECIAL  MEETING  PENNSYLVANIA  CANNERS 
ASSOCIATION 

Wednesday,  August  8th,  10:00  A.  M. 

Hotel  Richard  McAllister,  Hanover,  Pa. 

This  meeting  is  for  canners  only  to  review  the 
Canners  Code.  Representatives  of  the  Canners 
Code  Authority  have  been  invited  to  attend. 

The  association  urges  members  to  bear  in  mind  that 
the  Canners  Code  is  the  Law ;  it  applies  to  every  can- 
ner  everywhere.  Compliance  with  the  Code  will  make 
their  business  a  better  and  more  satisfactory  business. 
Non-compliance  will  be  dangerous.  One  Battery 
Dealer  in  York  (Pa.)  was  sent  to  jail  for  not  comply¬ 
ing  with  his  Code. 

In  many  ways  the  Code  will  help  individual  canners 
as  well  as  help  the  canning  industry  generally. 

All  canners  are  invited  to  attend  this  meeting.  They 
are  not  inviting  brokers  and  supplymen  because  it  is 
important  that  every  canner  give  close  attention  and 
be  in  the  meeting  every  minute  it  lasts. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers;  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Colossal,  No.  2% .  t2.46 

Peeled,  No.  2% . . . 

Large,  No.  2% .  t2.46 

Peeled,  No.  2% _ _ _ 

Medium,  No.  2^ . . . 

Green  Mammoth,  No.  2,  round  cans  .  t2.00 

Medium,  No.  2 .  _.... 

Large,  No.  2 . 


Tips,  White,  Mammoth,  No.  i  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANSt 


16  oz . 45  . 

No.  2%  . 80  . . 

No.  10  .  2.70  - 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .72'/i  t.72% 

Standard  Cut  Green,  No.  10 .  3.60  t3.60 

Standard  Cut  Wax,  No.  2 . 80  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t-IO 

Standard.  No.  10 .  3.60  t3.60 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.35  fl-SO 

No.  10  .  6.76  . 

No.  2  Medium  Green .  1.05  tl.15 

No.  10  .  6.26  . 

No.  2  Green  and  White . 85  . 

No.  10  .  4.25  . 

No.  2  Fresh  White . 76  t-80 

No.  10  .  3.76  . 

Soaked.  No.  2 . 

BEETSt 

Baby.  No.  2 .  1.30  . 

Whole,  No.  2 . 90  . 

Whole.  No.  2% . 

Whole,  No.  10 .  3.25  . 

Cut,  No.  2 . 80  - 

Cut,  No.  2l^ . 

Cut,  No.  10 .  3.25  . 

CARROTSt 

Standard  Sliced,  No.  2 . 76  ........ 

Sliced,  No.  10 .  3.76  . 

Standard,  Diced,  No.  2 . 70  . 

Diced.  No.  10 .  3.60  . . 

CORN$ 

Golden  Bantam.  Fancy,  No.  2 .  t'96 


Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10. 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2.... 
Standard.  No.  2 . 


Crushed,  Fancy,  No.  2 . 90  ....... 

Extra  Standard,  No.  2 . 82%  t.82% 

Standard,  No.  2 . 80  t-80 

Standard,  No.  10 . 

HOMINYt 

Standard  Split,  No.  2,  Tall . 60  ........ 

No.  2%  . 76 - 

No.  10  .  2.90  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 70  ...... 

No.  10  .  8.76  - 

Fancy,  No.  2 . 80  . 

No.  10  .  4.25  . 

OKRA  AND  TOMATOES* 


Standard,  No.  2 . 

NO.  "ill  . 

PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pols . 

No.  2  Fancy  Sweets,  28.. . . 

No.  2  Fancy  Sweets,  3s. — . 

No.  2  Fancy  Sweets,  4b................ 

No.  2  Fancy  Sweets,  6s . . 


MO.  z  sta.  sweets,  os......................  .....  ....... 

No.  1  Early  June,  4s . 76  . 

No.  2  Std.  Alaskas,  Is .  1.50  . 

No.  2  Std.  Alaskas,  2s .  1.26  . 

No.  2  Std.  Alaskas,  3s .  1.10  *1.16 

No.  2  Std.  Alaskas,  4s .  1.05  *1.05 

No.  10  Std.  Alaskas,  2s . . . . 

No.  10  Std.  Alaskas,  3s .  6.00  . 

No.  10  Std.  Alaskas,  4s .  5.75  . 

PUMPKIN* 


Standard,  No.  2%. 

No.  3  . 

No.  10  . . 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 


Standard,  No.  2 . 82% . 

No.  2%  .  1.00  tl.15 

No.  3  . 

No.  10  .  3.26  *3.75 

SPINACH* 

Standard,  No.  2 . 70  . 

No.  2%  . 96  .90 

No.  3  _ _ _ 

No.  10  .  2.90  *2.90 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  *1.16 

Standard,  No.  10 .  *3.40 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 80  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .66  . 

No.  2%  . 86  *.80 

No.  3  . 90  *.85 

No.  10  .  2.76  *2.60 

TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 95  . . 

F.  O.  B.  County . 95  . 


No.  3  . 

F.  O.  B.  County. 

No.  10  . 

F.  O.  B.  County... 


Standard.  No.  1 . 45  *.50 

F.  O.  B.  County . 45  . 

No.  2  . 72%  *.82% 

F.  O.  B.  County . 67% . 

No.  3  . 

F.  O.  B.  County .  *1.25 

No.  10  .  3.35  . 

F.  O.  B.  County .  3.25  *3.75 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 47% . 

No.  10,  Whole  Stock .  3.25  . 

Standard,  No.  1  Trimmings . 42% . 

No.  10  Trimmings .  3.50  . 

TOMATO  JUICE* 

No.  1  . 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 .  — 

Michigan,  No.  10 . 

New  York,  No.  10 . . . 

Pennsylvania,  No.  10,  water .  3.76  3.60 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice,  No.  2% .  2.00  *1.85 

Fancy.  No.  2% .  *2.20 

BLACKBERRIES* 

Standard,  No.  2 . - 

No.  8  . 

No.  10  water .  5.25  . 

No.  2,  Preserved . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  .  7.60  *6.60 

CHERRIES* 


Standard  Red,  Water,  No.  2. 


White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.26  _ 

California  Standard,  2%..„ . 

Choice,  No.  2% .  *2.15 

Faqcy,  No.  2% .  *2.30 

GOOSEBERRIES* 

Standard  No.  2 . . . 

No.  10  . . . .  . 

GRAPE  FRUIT* 

8  oz . 67% . 

No.  2  .  *1.20 

No.  5  . 

No.  1  Juice . 

No.  2  Juice . 

No.  5  Juice . 

PEARS* 


Standards,  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  . .  4.60  . 

California  Bartletts,  Standard  2%..  1.50  . . 

Fancy  .  *2.10 

Choice  .  2.00  *1.85 

Standard,  No.  10..........,...—......—...  —  — 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


Califoimia  Standard,  No.  2%,  Y.  C.  1.45  *1.40 


Choice,  No.  214,  Y.  C . .  1.60  *1.50 

Fancy.  No.  2%,  Y.  C .  *1.70 


Blxtra  Slic^  Yellow,  No.  1  Tails....  „ 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack . 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2% .  2.25  *1.80 

Sliced,  Standard,  No.  2% . .T...—  .  *1.70 

Sliced.  Extra.  No.  2 .  *1.50 

Sliced.  Standard,  No.  2 .  *1.46 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  7.00  *5.50 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 .  . .  ...._ 


RASPBERRIES* 
Black  Wsrter,  No.  2... 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2. 

Red,  Ssrrup,  No.  2 . 

Red,  Water,  No.  10... 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra.  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy.  No.  2'/. .  2.35  *2.15 

No.  10s  . .'. .  8.00  . 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  6.00 

%-lb.  cases,  1  doz .  *2.90 

%-lb.  cases,  1  doz . 1.70 

OYSTERS* 

Standards,  4  oz . 

6  oz .  1.10  *1.10 

8  oz . 

10  oz .  *2.10 

Selects,  6  oz .  . . 

SALMONg  * 

Red  Alaskas,  Tall  No.  1 .  1.72V'>Tl.60 

Flat,  No.  % . ' _ 

Cohoes,  Tall,  No.  1 . . . . 

F'lat.  No.  1 . 

Flat  No.  % .  1.17% _ 

Pink,  Tall,  No.  1 .  1.20  *1.10 

Pink.  Tall,  No.  % . . . 80  . . 

Sockeye  Flat,  No.  1 .  3.10  ........ 

Flat,  No.  % .  1.86  . . 

Chums,  Tall  .  1.15  *1.00 

Medium,  Red,  Tall .  1.22% . 

SHRIMPg 

Dry,  No.  1 .  1.10  . 

Wet,  No.  1,  Large .  1.10  1.10 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.90 

%  Oil,  keys .  2.90  *3.26 

%  Oil,  Tomato,  Carton .  *3.60 

%  Oil,  Carton .  3.26  *3.60 

%  Mustard,  keyless .  2.60  *2.90 

%  Mustard,  keyless .  2.35  *2.60 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISHg  (California),  per  case 

White,  %s  .  7.30  . 

White,  Is  _ _ — ....  18.66  . . 

Blue  Fin,  %s .  4.85  . 

Blue  Fin,  Is . — .  . 

Striped,  %s  .  3.66  ....... 

Striped,  %s  .  6.00  ....... 

Striped,  Is  .  8.85  . 

Yellow,  Vis.  Fancy .  4.66  ....... 

Yellows,  %s.  Fancy .  7.80  . 

Yellow,  Is  . . . — .  18.86  ........ 
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Getting  Ready  for  the  Rush  Season! 


Robins  Pulp  Machine  Hume  Salt  Dispenser 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn 
Canning  Machinery.  Also  the  Jones  Cabbage  Core-Shredder 

A.  K.  Robins  &Co.,  Inc.,  Baltimore,  Md. 

^nd  new  catalog  for  the  asking 


Herman  Oamse ,  yvc®'/. 
4'I9-4'2I  E.Lomdard  St. 


BALTIMORE^MD.  0 

Phomes — Plaza  /S^S-iS^S 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  arc  welcome. 


Magistrate  (to  discharged  prisoner) — Now,  then,  I 
would  advise  you  to  keep  away  from  bad  company. 

Prisoner  (feelingly) — Thanks!  You  won’t  see  me 
back  here  again. 

Overweight  Woman — Doctor,  what  will  I  do  to 
reduce? 

Doctor — Take  proper  kind  of  exercise. 

Overweight  Woman — What  kind  of  exercise  would 
you  recommend? 

Doctor — Push  yourself  away  from  the  table  three 
times  a  day, 

“Bredren,”  said  the  colored  preacher,  “you  have 
come  to  pray  for  rain.  Bredren,  de  foundation  of  re¬ 
ligion  am  faith.  Whar  is  yoah  faith?  You  comes  to 
pray  foh  rain  and  not  one  of  yo’  brings  his  umbrella.” 

“So  you  and  those  neighbors  are  not  on  speaking 
terms  any  longer?” 

“No.  All  diplomatic  relations  have  been  sus¬ 
pended.” 

“How  did  that  come  about?” 

“He  sent  me  a  box  of  axle  grease  and  told  me  to  use 
some  of  it  on  my  lawn-mower  when  I  started  it  at  six 
in  the  morning,” 

“Well?  What  then?” 

“Then  I  sent  it  back  and  told  him  to  use  it  on  his 
daughter’s  voice  when  she  sings  at  11  o’clock  at  night.” 

“One  of  my  cows  swallowed  my  pocket-book,”  an¬ 
nounced  the  chatty  milkman  to  the  pretty  housewife. 

“Any  money  in  it?”  she  asked. 

“Yes,  nearly  $40.” 

“Well,  I  hope  your  milk  will  be  a  little  richer  here¬ 
after.” 

Dealer — So  you  feel  sure  your  boy  will  be  a  big 
executive  when  he  grows  up? 

Customer — Yes,  it  takes  him  so  long  to  eat  his  lunch. 

Teacher — What  are  the  properties  of  heat  and  cold  ? 

Pupil — Heat  expands  and  cold  contracts. 

Teacher — Correct.  Now  give  me  an  example. 

Pupil — In  summer,  when  it’s  hot,  the  days  are  long, 
and  in  winter  when  it’s  cold,  they  are  short. 

Mrs.  Andrews — I  always  encourage  my  husband  to 
recline  in  an  easy  chair  and  put  his  feet  on  top  of  the 
radiator. 

“Why  so?” 

“When  he  goes  to  bed  there  is  usually  about  $4  in 
small  change  in  the  chair.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  C3iain  DeTice*. 

Hamachek  Mach.  Co.,  Kewa-unee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 


BASKETS,  Picking. 

The  Swings  Company,  Ridgely,  Md. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Rohins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 

Baskets,  Wire,  Scalding.  Pickling,  etc.  See  Ca»- 
nery  Supplies. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates, 
Bottle  Corking  Machines.  See  Bottlers  Meby. 
Bottlers’  Machinery. 


BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug,  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas  Gasoline,  Eltc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


CANS.  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co..  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Can  Stampers.  See  Stampers  amd  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors. «  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

CATSUP  SPICE  (Powdered  Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Los  Angeles,  Cal. 
Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHT.,  Fmit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

Cleaning  and  Washing  Machines,  Bottle.  Bee 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

CLOSING  MACHINES,  Open  Top  Cana. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Rydcr  Co..  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  (?o..  La  Porte,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  HI. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salei^  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettlsa,  Coppee. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morrai.  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral.  Ohio. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Com  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc,,  Baltimore. 

Counters.  See  Can  pounters. 

Countershafts.  See  Speed  Reg.  Devices. 
Corragated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (3orp.,  Hoopeston,  Ill. 

CRATES.  Iron  Process. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Cora  Cutters  . 

Cutters.  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers*  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  'lime  Checks.  See  Stencils. 


ENAMELED  BUCKETS,  PAILS.  Etc. 

F.  H.  Lanpenkamp  Co.,  Indianapolis,  Ind., 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill, 

Engines,  Steam.  See  Boilers  and  Enginas 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppliae. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 
A.  El.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food(  not  heraietle- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Plllers  and  Cookers.  See  Cora  Cooker-Fillers. 
Pilling  Machines,  Bottles.  See  Bottlers*  Mahy. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Co.  Cincinnati,  O. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  MsMhine,  Syrup.  See  Syruping  Mash. 
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FINISHING  MACHINES,  CaUup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprag ue*Sells  Corp.,  Hoopeston,  111. 

GENERAL  AGENTS  for  Machinery  Mfra. 

Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Bpracgue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranea. 


INSURANCE,  Canners. 

Canners’  Elxchange,  Lansing  B.  Warner,  Chieage. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  111. 

KETTLES.  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayara  Machine  Co.,  Saleim  N.  J. 

Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

•prague-Sells  Corp.,  Hoopeston,  Hi. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  t'orp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Bcrlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wia, 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Packers’  Cans.  See  Cans. 

PASTE.  CANNERS’, 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Ohisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

AMociated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

H.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  III. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indismapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water.  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SCALDERS.  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEUIS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

SELVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SPICES,  for  Pickles  (Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Los  Angeles,  Cal. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda.  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Bumlag 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis, 

El.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

TANKS,  Glass  Lined.  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

F,  H.  Langsenkamp  Co.,  Indianapolis,  Ind- 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY, 

Berlin-CIhapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F,  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore, 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayan  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WAREHOUSING  AND  FINANCING. 

Douglas  Guardian  Warehouse  Corp.,  Chicago,  HI. 
Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wia. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  III. 
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HAMACHEK  VINER  POWER  UNITS 


This  power  is 

STEADY 

SPEED 

CONTROL 

DEPENDABLE 


LOW  COSTS 


you  CAN  SAVE  MONEY  BY'  CON  VENI  ENT  Requires  no  more  attention  than  an  auto- 

nDI\/lkl^  \/lklCDC  \Y/ITLJ  mobile  engine.  Equipped  with  magneto 

L/KI  V  liNO  V  IlNCKD  TT  I  I  n  with  impulse  coupling  for  easy  starting. 

TUIC  LOW  COSTS  Will  drive  a  two  viner  station  with  a 

^  fuel  and  maintenance  cost  of  less  than 

forty  cents  per  hour.  Other  sizes  in 
Write  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


SOLE 


DISTRIBUTORS 


WAUKESHA  -  ENGINED 


VINER  POWER 


POWER  PLANTS 
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AN  IDEAL  CAN  SUPPLY! 
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•  •  they^re  telling  its** 
We  ’re  telling  You! 
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''Stronger  Cans  .  .  .  better  Can  construction  .  . . 
dependable  closing  machines  .  .  .  exceptionally 
good  service  .  .  .  Cans  always  when  needed!" 
That’s  what  our  customers  say. 

These  comments  come  from  customers  of  long 
standing.  Count  the  years  .  .  .  and  note  the 
volume  used. 


You  can  command  the  same  type  of  supply 
and  service  today  .  .  .  from  Baltimore,  Hamilton, 
Ohio  and  Chicago  e 
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